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Sudy on deveoping drategies of B2B dectronic commerce platform in buyer’ s
mar ket

CHEN Xiang, ZHONG We-jun, MEl Shu-e
School of Economics and Management , Sutheas Universty , Nanjing 210096 , China

Abstract : Hectronic commerce isa new node of commerce based on the ecoromy of network. B2B eectronic com
merce platform provides a marketplace for transactions between enterpns. In this peper . the buyers and sler s
bendit nodd of buyer-pull B2B eectronic commerce sysem is edablised according to ine principle of meximizing
bendfit in buyer’ s market. Buyers drateges, including setting the lev? of subditute , the rate of redoration and
the levd of subsdy , are gudied to induce sdlersto join the dectronic commerce platform. Fnally the dfectsaf the
development of techrology and the ecoromies of scale on eectronic commerce are analyzed based on the nodd .
Key wor ds:eectronic commerce; buyer-pull ; drategy of inducement ; subgitute; redoration; subsdy
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Modding and implementing o DSS modd sysem based on process algebra

SUN Jing, ZHAO Hui-qun
Department of Gonputer , North China Univergty of Techrology , Beijing 100041 , China

Abstract : By introduci ng the process agebra to the work of describing DSS nodd system, a new paradigm, caled
DSSnodd dgebra, for nodding DSSnodd sygemis proposed. There are some propertiesfor model communication
such as invocation , sdlection, repeat , synchronization and concurrence involved in the new paradigm. The inple
ment techrology is a9 discussed. By comparing the DSSmoddl sysem based on nodel algebra and nodd sysem of
conmponents, it d gves an inplement example for node sysem based on cormponents.

Key words: DSS; nodd ; process algebra; conponents



