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Tablel Summary datigics
mean 4d. dev. min max
5.09 2.21 1 14
(m=1) 8.57 2.68 2 18
243 4.52 1.85 1 11
257 5.61 2.40 1 14
138 4.51 1.91 1 12
238 5.08 2.18 1 12
124 5.69 2.48 1 14
18 5.84 2.43 1 12
246 5.02 2.06 1 14
136 4,52 2.16 1 11
/ 5.46 5.57 1 29
1.06 1.29 0 8
d=1 r 4.70 5.53 0 29
d=1 f 0.37 0.72 0 5
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by . Table 2 The edimetion results of three ways
, 2 , (0. 991) 0.7
a -1.28 - 1.3 - 1.16
, ’ B s 0.33 0.3 0.323
, B - 0.025 - 0.029 - 0.0782
' Bar 0.002 0.002 2 0.004 5
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: B ' Y ine 0.13
' LL - 5842.5 - 5821.95 - 5807.17
' 0.7 ; - AlC 11 695 11 655.9 11 632.3
AlC : BIC 11733.08 11 701.59 11 700.83
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Deter mining of consumer choice modds and discount factor
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Abstract : Based on the anadlyss of the characteridics of deding between the firm and consumers as well as corr
sumers  behaviors, a dynamic consumer choice nodd has been presented. Through the conparing of two methods
determining disocount factor in the model s which take it as a congant or a parameter methods, the method of taking
the disoount factor as the function of consumers  heterogeneity is a0 presented. Results show that the functional
method is better than the other two methods in applicability about the nodel by smulating with an actua database of
a swermarket and discusses the difference principle of the three methods. Besdes, the main variables have been
gven out under the condition of taking acoount of the consumers heterogeneity when developing the consumer
choice nodds.
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