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Intention of custom er involvem ent in product development through internet
based on TAM -VCE m odel

WANG Ly WANG Fang-hua ZHANG Peng-—zhu
Shanghai Jiaotong Un wersity Shanghai20003Q China

Abstract Based on characteristis of custamer nvolvenent in product development and technology acceptance
mode] we put fowarda TAM -VCE mode] which ntroduces canmunication pb relevance result dem onstra-
bility and perceved playfulness as bur new factors A ccoddng to the result of Inear structural equation analy-
sis (LISREL), the empirical study result shows that perceved usefulness percewved ease of use and per
ceived playfulness are the hree determ nants of custam er’ s attitude to use while conmunication job rele-
vancg result demonstrability and percewved ease of use are positively related to percewed usefuhess These
findings can contrbute to virtual cistaner environment desin and thereby to product development success

Key words mntemmetbased product development custamer nvolvement TAM -V CE model



