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M ining features of products fran Chinese custan er online reviews

LIShi, YE Qing'’, LIYi-un', IAW Rob’
1 School of M anagement{ H atbn Instite of T echnology, Harbin 150001, China
2 Hong Kong Poktechnic University Hung Kan, Kow loon H ong Kong China

Abstract Nowadays more and more cusian ers read online reviews on products beforem aking the decision of
purchase It is also a canmon practice for merchants and manufacturers to get useful feedback fran review s
written by their custaners on pwducts and associated services Therefore m ning features of products fran
onlne reviews has energed to be an important research topic However most present stud ies focused manly
on English revievs A s Chna becanes a potential e-canmerce market in the world Chinese have already
been to becane one of the most mportant group of custamers The nunbers of Chnese online reviews n-
creased greatly n recent years It makes the study of features retrieved frim Chnese reviev s mperatvely m-
portant The techniques used for English reviews can hardly be app lied directly to Chnese reviews due to the
differences n characteristics betveen these wo languages Association rule based m ehods for products’ fea
ture retreving to English review s w ere modified and mproved to fitChmnese reviews in this study. Experments
denonstrate the validity of this new method

Key words custaner reviews product features associaton rulg datam nng



