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Study on optim al reserve price of keyw ord auctions
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Abstract This paper studies a fom of advertising—keyword auction which iswidely used by search engnes
in recent years In practice how to set reserve prices for each keyword is a difficult problem. This paper a-
dopts a divisible single-ob et auction to model the selling mechanign of the advertising and obtans am ahe-
matical equatbn about optin al reserve price for search engine The conclisbn generalizes a classic result giv-
en by Riley and Sanuelson and can be used n practice of search engine directly.
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