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a Study on mpacts of strategic orientations on know ledge acquiring Control
m echanisms’ mediation and intervening effects

LIU Yy ZHAO Yang, LI Yuan
School of M anagement X1 an Jiaotong Unwersity X1 an 710049 China

Abstract This paper devebps am xed model n whid theM echanisns have med atbn and/or nterven ng
effects on the relationsh p beween Strategic orientatbns and knowledge acquisition The purpose is to reveal
the mpact and effectiveness of different controlmechanisns on the re htbnship between alliance fim’ s strate-
gic orientatbns and know kdge acquisitbn In a sample of 389 Chnese strategic alliances we find that trust
controlm ediates the effect of market oren tation on know ledge acquisiton  and has positve nterven ng effect
on the relationsh p beween entrepreneurial orientatbn and know ledge acqu siton whik contractual control
med ites he effect of entrepreneurial orientatbn on know ledge acquisitbny  but has non-sign ificant negative n-
tervening effect on the relationsh p betw een market orientatbn and know ledge acquisition The conclusion of
this study has great theoretical and m anagernl m plications for strategic alliance and alliance fim’ s know kdge
acquisition researches

Key words A lliance F im; Strategic O rientatons ControlM echanisms Know ledge A cqu isition



