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Abstract The relatbnship between custamer satisfactbn and comporation perbmance is one of the most m-
portant research focuses ofmanagement scholars W ith the higher ntensity of canpeting more and more can-
panies conduct custam er satisfactbn projects to mprove their perfomance If they can’ tmeasure the effect of
these projects accurately they could not distribute hemarketing resource efficiently In his article we devel
oped a heoretical framework that specifies how custamer satisfaction infuenced their financial perfom ance
W e collected panel data fran the Ch nese Custamer Satisfaction Index ( CCSI) and Ch nese Public Corpora-
tions and constucted a basicmodel and aHLM model to testify the relationsh p bew een custam er satisfacton
and corporation perfomance Fmpirically we found the positive association betw een the two variables We al
so figured out the significant varatbn acwss different ndustries of he association
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Gramm ar-based supply chain process definition m atem odel

. 1 2 1
YAN Jian-yuan, LIKav, ZHANG Lu
1. Busmess School of NankailU niversity T ianjn 300071, Ching
2 Teda College of N ankai Un wersity, T ianjin 300071, Chna

Abstract GranmaticalM odeling is a latestm odeling language w ith great potentials which can be the founda-
tion of supp ly chain pwcess perfomance evaliation optin izatbn and redesign Supply chan pwcess definr
tion language ( SCPDL) is undoubtedly a vital part as a standard language fom at It can make the supply
chamn process be converted into he correspondng granm aticalmode] so as to mplement the nqu iry- and m an-
aganentof supply chan process and to furher provile a foundation to transbm the supply chan processes
descrbed in differentmethods This research proposes a granmar-based supply chain process de fin ition meta
mode] and rewrites its rules with XML Then we can design a kind of XML SCPDL, which will actualize the
transfomatbn beween the supply chan process engine and the modeling management and optin izatbn
tools In additbn itmakes the nteraction of different supply chan pwocess models provided by different sup-
ply chan sofware vendors becan e true

Key words suppl chaim m etamode] granmaticalmodeling process definiton language XM L



