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L iterature review on sentiment analysis of online product reviews

ZHANG Zi-qiong YE Qiang, LI Yijun
School of M anagement H aitbn Institute of Technology, H artbn 150001, China

Abstract Onlne review sentinentanalysis & a novel field ofW eb datam ning which hasw dely attracted at-
tentbns of the researchers n canputer sciencg econan ics and management disc plines Studies on sentinent
analysismanly concentrate on subjectivity detection sentment classificatbn and the effects of online user re-
views on product sale M ethods and technobgks of textm ning nfomation retrieval machine leamng nat
ural language processing and statistics are used n most researches and sam e specificm ehods of review sentr
ment analysis are proposed This paper presents a survey on the up-to-date development in sentment analysis
The methods used in current research are especially em phasized and he existng problans of those stud ies are
discussed Fmnally san e possible future directons of resesrch are ponted out

Key words sentinent analysis online review; subjectwvity detectbnn sentment classification  onlne

review effects



