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Table 1 Characterstics of the sample
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2 2
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ton Intention )
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Table 2 The result of factor analyss
PolicyS PoliyG PolicyB
P1 0. 078 0911 0. 164
P2 0. 261 Q0 868 0. 081
P3 0. 273 Q 29 0. 639
P4
- 0102 0 148 0. 737
P5 . # 0. 234 -0 076 0. 752
P6 0. 841 Q 207 0. 069
pP7 0. 877 Q 250 0. 068
P8 0. 903 -0 031 0. 156
P9 0. 887 Q135 0. 149
Cronbach’” s a 0. 920 Q0 833 0. 576
(%) 44. 100 17 258 13. 298
1= ;2= 3= 4= 5= J#
a Q7 )
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, PolicyS , ,
PolicyG. ( P3 P4 PS5 ) a .
Q 574 (EDU ) s
0= , 1= (ND)
, P3 s “
: (1=
) P3 3 1= )
PolicyB. , PolicyB , ND ,
Po licyS , 3
; PolieyG , Unethical
, Ham  Fmpahy (p< QO01),
, ( net effect),
3
Table 3 D escriptive statistics and bivarite correltions
(1 (2) (3) (4) (5) (6) (7 8 | (9
(1) Ttentin 18.029 | 7 879
(2) Unehical | 20978 |-.419"" | 7 268
(3) Ham 200197 | -0 5427 Q210°7| 7402
(4) Empathy 21.869 | 0628 °|- 0223 |- 04917 7. 495
(5) PoliyB 2860 | 0440°|-0295 |- 04477 0186 | 1887
(6) PolicyS 16. 898 04947 [-0288"|-0449 7| 03277 0339 " 6 408
(7) PolicyG 10,007 | 0397°|-0025 |-0341""| 036" 0.265" 03837 328
(8) EDU 058 [-015 | 013 0011 [-0175 | 0135 | Q017 |[-0 M3 | 0495
(9) ND 3.920 0485 7|-0206 [-0296 "] 04377 03567 0488"| Q363 0012 | 1910
1) ;) p<0.01( )" p< 0 05( ).
PolicyG , (
4 UN2 EM2 HM2) AdR’(
) (
4 1 H1 H3 UN1 EM2 HM2), F (p<
H1 H3 , 0. 05). , UN2 AdR® 0 146
Unethical Ham ~ Empathy , UN1 AdR = Q 045 M2 AdR’
(EDU  ND) (Polr 0. 244 EM1  AdR =0Q 209
cyB PolicyS PolicyG) ) Unetht , Unethr
calHam  Empathy , calHam  Empathy .
, PolicyB
, PolicyB PolicyS p<0 05 , PolicyB EM 2
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Empathy , UN2 H2a H2h H2c¢
Uneth cal HM 2 H am , PolicyG
PolicyB  PolicyS , p<QO05
, , PolicyG EM 2 Empathy
H 3¢ s s HM 2
, Hla Ham s UN2 Unethr
H1b s Hlec cal , H3a .
, Hla HIh Hle , H 3¢ H3a H2h
, PolicyS
PolicyB , p<0.05 , Polr s
cyS EM 2 Em pathy ,
, UN2 U nethical s
HM 2 Ham
4 2 H4 HS
s H4 HS In tention
, ,  Unethical Ham  Empathy
H2a H2b ,
, H2c , 4
4
Table4 The results of hierarchical regression analysis The standard coefficient
EDU ND PolicyB | PoligS | PolicG | Unehical| Ham Em pathy F Ad- R?
Unethical
(UN1) 0. 130 |-0 204" 4 213" 0. 045
(UN2) 0 181" " -0.068 [-0.275 " [-0 220 | 0 192" 3 658" 0 146°
(UN3) | 0 138 -0.031 |[-0.253 [ -0 184 | Q226" 0084 | -0 115 | 4 987" 0. 154
Ham
(HM1) | -0007 | 0 296" 6 430" 0. 074
(HM2) | -0049 | 0011 [-0297"|-0279*| -0Q122 11282 ° | oM
(HM3) 0. 024 -0.116 [-0.284 " [-0Q 225 | - Q053 0. 061 -0.387 " |13 244" 0 387*
Emp athy
(M1 |-0170"" | 0.435" 18 927 ° 0. 209
(IM2) |-0161"" [ 03177 -0024| 0105 | 0207" 9 783" 0 244°
(EM3) [ -0126 |0307" | -Q164 | -0026 | 0175 | -008 [-o0 401" 12 125" | 0 364°
I tention
(NI) |-0153* |0 483" 23 417* | 0248
(N2) |-0187°| 0237 |[0240° | 0236 " 0125 18 713 ° | 0 3%
(N3) -0.088 [ 0106 |0 159" | 0 120 0069 [-0186 " | -0 131 | 0.367 ° |24 197" | Q 57°
2 p<Q1Q** p< Q03 a , AdR? ,
F (p< Q 05). , , VIF 1. 716
, PolicyB PolicyS N
PoligG N2 AdR’ Unethtal Ham  Empathy N3
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Impact of fims’ policies on the intention of gray procurement in China

ZHUANG Gui-jun', FAN M ing-yuan', Tsang Alex Shid ong’
L School ofM anagement X 7 an Jiaotong University X1 an 710049 Ching
2 Deparment ofM aketing Hong Kong BaptistU niversity H ang Kong China

Abstract Based on the lierature of marketng ethics usng the scenario approach to collect data fran 137
professional purchasers m Ching this paper nvestigates the mpactof fims’ policies on their purchasers be
havioral ntention towards gray procurament It finds that fims’ policies not only directly but also ndirectly

through ehical udgm ent and enpathy affect their purchasers’ behavioral intenton to practice gray procure
ment Specifically fist themore unclear a fim’ s procurement polices on restraining its purchasers’ framn
accepting gifts and kickbacks and the more its selling policy allws its salespersons to sell by offering gifts or
kickbacks the less unethical its purchasers would think gray procurement would be, and the less ham ful to
the fim its purchasers would think gray procurementwoull be These would directly and ind irectly increase
their tendency to practice gray procurement Secondly a fim’ s policies encouraging its purchasers to build a
good guanxi ( interpersonal re lationsh p) with the salespersons of its supplierswould increase both its purchas
ers perceived unethicalness of gray procurement and enpathy to the practices of gray procuran ent These
woull ncrease or decrease depend ng on the relatve strength of the above wo influences its purchasers’

tendency to practice gray procuran ent The mplications of the research find ngs are suggested

KayW ords gray procuran enf pocurement policy, sales policy guanxipolicies marketing ethics

( ,3000 ).
, (1= ;7= S3( 3) A B
; = ) A
S1( 1) A B B
2006 L A ,
, So ( ,3000 ). , )
C , , S4( 4): A ) B
B . . 2000 LA
01 )
Q2 , . ,B
Q3 ) ( ,3000 ). ,
04 , ) S5( 5): A ) B
( ) A
S2( 2): A ) B B
2006 L A , ( 3000 ).



