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Biobjective ncentivemode] n distr bution channe] under the fram ework of

dua] mfomaton asymm etry

TIN HowPing U Chang xin
School of Econanics and Management Nanjng University of Science  Technology Nanjing€p 10094 China

Abstrac:t Because fe distribution channe] acts as an mportant phridg€e heween the fims and the custaners

a key question {s how a {fim can screen the tue capahili®y of its salesnen and Provyde mncentves omake them
work hard while the sales capahility and sales efforts are hoth of their Private nformation In this paper 1
solve the ahove poplem a hi ohjectivemode] is develobed based on the [inear con tract and then freemamn
findings are chtained by analysis of the mode] First 10 screen the true capability of the salesnen the fim
can offer than amenu of contracts and then conclude teir tPes according © their selection Second tOmot;y
vate them © offer the relatvely high sales ef{or,t the fim can make an appropriate arrangement {or the Param e
ters of e contract such as fixed salary and the sharing F'na]]y tomaxin jze the expected Profits the fim can
adjust the contract parameters according to his Prior knowled8e ahout the [ahormarket

Key words distribution channe;l contract desigg mixed ncentjve mode;l adverse selectiog mora] hazard



