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Table 1 Profile of survey sample
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Table 2 Construet reliability and validity
o
0.795
1. 0.66
N 0.81
3. 0.78
4, 0.66
5. 0.75
0.915
1. 0.89
2. 0.88
3. 0.87
4. 0.85
( 3 ) 0.788
1. 0.83
2. 0.80
3. 0.84
4, . 0.62
0.909
1. 0.74
2. 0.80
3. 0.91
4. 0.89
5. 0.91
/ 0.883/0.901
1. / 0.90/0.92
2. / / / 0.91/0.94
3. / / 0.87/0.87
3 .
Table 3 Means standard deviation and correlations
1 2 3 4 5 6 7 8 9
1.
2. -0.134"
3. —-0.208*" [ -0.247 **
4. 0.059 -0.024 | -0.006
5. -0.067 | -0.094 0.132 0.115
6. 0.003 -0.059 0.036 -0.051 0.077
7. 0.098 |-0.192"*| 0.058 0.127 -0.003 | -0.112*
8. 0.059 0.008 0.093 0.080 0.036 0.064 -0.040
9 0.078 -0.045 0.071 0.072 0.126 0.022 0.105 0.442%*
3.352 5.166 5.528 5.438 5.673 0.612 4.971 3.928 5.510
1.457 0.920 1.020 2.273 0.786 1.503 1.246 1.454 1.270
0.725 0.537 0.760 - 0. 606 - 0.79% 0.828 -

D *p<0.01 " p<0.05 *p<0.1.
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Table 4 Hierarchical regression results
1 2 3 4 5 6
—0.2287% | —0.2227%% | —~0.21277% | —~0.246** | -0.233**
-0.135™* | —0.1517* | =0.202™" | -0.178™ | -0.2947**
0.197** 0.225** 0.172% 0.194** 0.187**
-0.1117 | -0.100% | -0.094* | -0.105" | -0.164™**
x 0.169** 0.133*
x 1 0.124" 0.146"
X 2 0.152** 0.120"
X X 3 -0.139"
X 4 0.162** 0.136"
x 5 0.112 0.144"
X X 6 -0.139"
-0.108 * -0.096 -0.094 -0.068 -0.078 -0.080
0.158** 0.112" 0.101* 0.117" 0.099 * 0.089
-0.063 0.051 0. 044 0.050 0.059 0.071
0.168** 0.132" 0.134" 0.129" 0.131" 0.131"
R? 0.034 0.113 0.121 0.147 0.114 0. 141
AR? 0.079 0.008 0.026 0. 001 0.027
F 1.967* 2.657** 2.445%% | 2.727%F | 2.283*F | 2.565%**
DR 5 <0.001 *Fp<0.01 * p<0.05 *p<0.1.
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Fig. 2 Moderating effects of relationship duration on the impacts of contracts and relational norms
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Table 5 Results of subgroup regression analysis
( <5.44) (=5.44) ( <6.00) ( =6.00)
—0.284** -0.091 -0.388*** 0.108
-0.240" -0.141% -0.243 —0.242 %
-0.121 0.052
0.145 0.176**
0.266** -0.207" 0.140 " -0.204**
0.165* -0.182** 0.259 *** 0.186**
0.378*** -0.304 0.218** 0.174**
-0.023 0.097 -0.238" 0.355***
0.311*** 0.100 0.151* 0.084
R? 0.392 0.142 0.212 0.248
F 4.815" 2.748** 2.604** 3.053 %+
72 149 108 113
DY p<0.001 **p<0.01 “p<0.05 *p<0.1.
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Impacts of control mechanisms on opportunism in marketing channels
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Abstract: Researches on control mechanisms paid little attention to their dark side and conditional limits.
Based on the transaction cost theory social exchange theory and the contingency perspective the paper ex—
plores the shifting effects of contracts relational governance as well as their interaction over the range of rela—
tionship duration and environmental uncertainty. The results reveal that both relationship duration and environ—
mental uncertainty weaken the negative relationship between contracts and opportunism; relationship duration
also weakens the negative relationship between relational governance and opportunism. Furthermore contracts
and relational governance function as substitutes at the early stage of channel relationships or in a relatively

stable environment yet they become complements in mature relationships or in highly uncertain environment.
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