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A resource view of the Internet

YANG Shan-in”  ZHOU Kaide" ZHANG Qiang FAN Wensuan DING Shuai
YU Ben-gong FENG Nan-ping LIU Yezheng

Key Laboratory of Process Optimization and Intelligent Decision-making of Ministry of Education School of
Management Hefei University of Technology Hefei 230009 China

Abstract: The Internet is no longer just a technical system or an application platform but rather a strategic
man-made resource which is being widely integrated into the economic and social system. It is promoting major
changes in the economic and social system. However the development and application of Internet resources
are bound to experience a long4erm and tortuous process. Both the creation and application of Internet
resources need a very high level of basic theory strong technical innovation and business model innovation
ability. This paper proposes and systematically expounds the resource view of the Internet. First it analyzes
the understanding of the Internet resource. Then it focuses on the industrial development after the integration
of Internet resources including the development of service industry and manufacturing industry. Finally it
discusses the development of the Internet resource and related issues including the development and manage—
ment of the Internet resources the reconstruction of industrial ecology system after the integration of Internet
resources related issues of the third industrial revolution based on the resource view of the Internet as well as
the economic security issues after the integration of Internet resources.

Key words: Internet; resource-based view; man-made resource; industrial development; research problems



