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1
Table 1 Definitions of variables
DA
Attention In(1+ )
Media (14
)
tIn
Analyst (14 )
ROA
LEV
BM + )
Growth ( - )/
Size
SDCFO /
Audit 1 0
Inst
SOE 1;
2
Table 2 Descriptive statistics of variables
DA 0.085 0.063 0.082 0.593 0
Media 6.380 6.324 2.199 14.010 0
Attention 5.353 5.291 0.718 7.314 3.593
Analyst 1.714 1.792 1.169 3.807 0
ROA 0.050 0.041 0.079 0.357 -0.222
LEV 0.518 0.518 0.235 1.606 0.066
BM 0.645 0.637 0.267 1.202 0.107
Growth 0.223 0.152 0.494 3.264 -0.673
Size 21.733 21.602 1.238 25.519 18.997
SDCFO 0.087 0.060 0.093 0.633 0.007
Audit 0. 066 0 0.248 1 0
Inst 0.184 0.122 0.184 0.733 0
SOE 0.617 1 0.486 1 0
Media : Control
( ROA) (LEV)
( BM) ( Growth)
( SIZE) ( SDCFO) ( Attention)
( Audit) ( Inst)
(SOE =1 .
SOE =0 L IND DA, = a, + a,Attention, +
zﬁicontroli +yIND + nYear + ¢, (2)
DA, = a, + a,Media, + a,Attention, +
( ) ; Year

Z,Bicontroli + yIND + nYear + £, (3)

i




(2)

DA, = a, + a,Media, + a,Attention, +

vIND + nYear + ¢,

a;Analyst, + Zﬁicontroli +

(1)
DA, = a, + a,Analyst, + control. +
t 0 3 y t ZBL i ( Clus’[el") .
vIND + nYear + ¢, (4)
DA, = a, + a,Media, + a;Analyst, + 3
Zﬁicontmli + yIND + nYear + &, (5)
DA, = a, + a,Attention, + a;Analyst, +
Zﬁicontmli +vIND + nYear + &, (6) 3
3
Table 3 Effects of external attention on earnings management
1 2 3 4 5 6 7
. 0.001 ** 0.001 0.001 *** 0.001"
Media
(2.40) (1.57) (2.60) (1.77)
. 0.006 *** 0.005** 0.006 *** 0.005 **
Attention
(2.87) (2.45) (2.85) (2.40)
-0.002 -0.002" -0.002 -0.002"
Analyst
(-1.53) (-1.76) | (-1.50) | ( -1.69)
ROA 0.087 *** 0.095 *** 0.095 *** 0.093 *** 0.094 *** 0.102*** 0.100***
(2.75) (2.98) (2.90) (2.91) (2.88) (3.07) (3.02)
LEV 0.090 *** 0.090 *** 0.088 *** 0.091 *** 0.089 *** 0.089 *** 0.089 ***
(8.90) (8.93) (8.70) (8.99) (8.78) (8.81) (8.86)
BY -0.011" -0.005 -0.014** -0.005 —-0.013** -0.008 -0.008
(-1.73) | (-0.83) | (-2.30) | (-0.78) | (-2.10) | (-1.16) | ( -1.15)
Crowth 0.018 *** 0.018 *** 0.018 *** 0.018 *** 0.018 *** 0.018 *** 0.018***
STOWi
(5.37) (5.44) (5.29) (5.43) (5.27) (5.35) (5.33)
SIZE —-0.003 ** —-0.005** -0.001 —0.005 *** -0.002 -0.003" —-0.004"
(-2.19) | (-2.55) | (-0.55) | (-2.85) | (-1.11) | (-1.70) | ( -1.93)
SDCFO 0.235*** 0.233 % 0.233*** 0.234 % 0.234 *** 0.233 % 0.233 %
oE (10.85) (10.67) (10.65) (10.79) (10.79) (10.61) (10.73)
Audis 0. 006 0.006 0. 006 0.006 0.005 0.006 0. 006
e (1.35) (1.50) (1.45) (1.40) (1.31) (1.47) (1.36)
Inst -0.008 —-0.006 -0.007 —-0.006 -0.007 —-0.005 —-0.005
e (-1.50) | (-1.14) | (-1.25) | (-1.21) | (-1.26) | (-0.93) | ( -0.99)
SOE —0.006 *** —0.006 *** —0.007 *** —-0.006 *** —0.007 *** —0.006 *** —0.006 ***
(-2.96) | (-2.90) | (-3.12) | (-2.91) | (=3.15) | (-3.06) | ( -3.09)
0.076 *** 0.079 ** 0.035 0. 090 *** 0.050 0.055 0.064"
(2.62) (2.57) (1.07) (2.94) (1.52) (1.61) (1.88)
R? 0.213 0.213 0.212 0.214 0.213 0.213 0.214
Kk *%k *

N=17575.

White

1% 5% <10%
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Table 4 Effects of media coverage on individual investor attention

and analyst attention

1 2
0.051 *** 0. 044 ***
Media
(7.40) (5.39)
ROA -1.176*** 3.004 %
(_-8.79) (13.94)
L -0.072 —-0.596 ***
a2
((—1.48) ( -8.07)
B —1.037*** —1.005 ***
( -19.87) ( =12.13)
Crowth -0.019 -0.116***
Trowin
((-1.39) ( -5.13)
0.367 *** 0. 600 ***
Size
(27.90) (32.95)
0. 140 -0.310"
SDCFO 0.310
(1.19) ( -1.85)
st —0.307 *** 0. 530 ***
nsi
(_=6.60) (6.53)
-0.023 -0.177**
SO 0.177
(=1.07) ( =4.50)
—2.507 *** —10.812***
( =10.25) (_ =30.83)
R? 0.580 0.552

10%

White

1% + 5% -
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Table 5 Heterogeneous effects of external attention on earnings management of firms with different ownership natures
( N =4 675)
1 2 3 4 5 6 7
0. 000 0.000 0.000 0. 000
Media
(0.46) (0.02) (0.68) (0.23)
0.004" 0.004" 0.004" 0.004"
Attention
(1.78) (1.72) (1.76) (1.67)
-0.003** | -0.004** -0.003** -0.003**
Analyst
( —2.006) (-2.12) (-2.05) (-2.08)
R? 0.223 0.224 0.224 0.224 0.224 0.225 0.225
( N =2900)
1 2 3 4 5 6 7
0.003*** 0.003 *** 0.004 > 0.003 ***
Media
(3.05) (2.76) (3.12) (2.83)
0.009 ** 0.007* 0.009 ** 0.007*
Attention
(2.38) (1.87) (2.38) (1.86)
-0.000 -0.001 -0.000 -0.001
Analyst
(-0.15) ( -0.50) (-0.12) (-0.45)
R? 0.227 0.225 0.228 0.223 0.227 0.224 0.227
White N 1% 5% <10%
5 0.176)
3 34
( 4.1
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Table 6 Robustness tests considering the endogeneity of external attention
A ( N =17 575)
1 2 3 4 5 6 7
0.002** 0.001 0.002** 0.002"
Media
(2.08) (1.63) (2.47) (1.90)
0. 006 ** 0.005" 0.006 ** 0.005"
Attention
(2.37) (1.92) (2.42) (1.87)
-0.004** -0.004 *** —-0.004 ** —-0.004**
Analyst
(-2.33) ( -2.63) (-2.28) (-2.55)
R? 0.213 0.213 0.214 0.212 0.213 0.213 0.214
B N =4 675)
1 2 3 4 5 6 7
-0.000 -0.000 0.000 -0.000
Media
(-0.22) ( -0.47) (0.14) ( -0.09)
0.002 0.002 0.002 0.002
Attention
(0.76) (0.85) (0.72) (0.72)
—0.006*** -0.006 *** -0.006*** -0.006***
Analyst
(-3.19) (-3.23) (-3.18) (-3.21)
R? 0.223 0.224 0.223 0.223 0.223 0.224 0.224
C N =2 900)
(1) (2) (3) (4) (5) (6) (7)
0.004 *** 0.004 ** 0.005 *** 0.004 ***
Media
(2.82) (2.09) (3.05) (2.18)
0.009 ** 0.007" 0.010** 0.007"
Attention
(2.13) (1.82) (2.17) (1.71)
-0.002 -0.003 -0.002 -0.003
Analyst
( -0.69) (-1.16) ( -0.65) (-1.10)
R? 0.226 0.225 0.227 0.223 0.226 0.224 0.227
White NN 1% 5% <10%
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Table 7 Robustness tests based on excessive attention
A ( N =7 280)
1 2 3 4 5 6 7
) 0.001 ** 0.001" 0.001 *** 0.001**
Rmedia
(2.48) (1.91) (2.61) (2.04)
. 0.007 *** 0.006 *** 0.007 *** 0.006 ***
Rattention
(3.14) (2.71) (3.13) (2.68)
-0.002 -0.002 -0.002 -0.002
Ranalyst
(-1.17) (-1.38) (-1.14) ( -1.30)
R? 0.214 0.215 0.215 0.214 0.215 0.215 0.216
B ( N =4 588)
1 2 3 4 5 6 7
0.000 0.000 0.000 0.000
Rmedia
(0.64) (0.15) (0.81) (0.33)
) 0.005" 0.005" 0.005" 0.005"
Rattention
(1.92) (1.88) (1.96) (1.85)
-0.003" -0.003" -0.003" -0.003"
Ranalystt
(-1.77) (-1.82) (-1.75) (-1.78)
R? 0.222 0.223 0.222 0.223 0.223 0.223 0.223
C ( N =2 692)
1 2 3 4 5 6 7
) 0.004 *** 0.003 *** 0.004 *** 0.003 ***
Rmedia
(3.06) (2.73) (3.06) (2.73)
) 0.010*** 0.008 ** 0.010*** 0.008 **
Rattention
(2.63) (2.13) (2.63) (2.13)
0.001 -0.000 0.001 0.000
Ranalyst
(0.26) ( -0.05) (0.30) (0.01)
R? 0.228 0.227 0.230 0.224 0.228 0.226 0.229
White HN N 1% 5% 10%
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Table 8 Regression results based on classification of whether firm has a merger or acquisition in the current year

A ( N =2 570)
1 2 3 4 5 6 7
0.002** 0.001 0.002** 0.001
Media
(2.07) (1.17) (2.29) (1.39)
0.011** 0.010™** 0.011 7% 0.010™**
Attention
(3.24) (2.89) (3.21) (2.81)
-0.003 | -0.003* -0.003 -0.003
Analyst
(-1.41) | ( -1.66) (-1.31) (-1.48)
R? 0.251 0.254 0.254 0.251 0.252 0.255 0.255
B ( N =4 928)
1 2 3 4 5 6 7
0.001 0.001 0.001* 0.001
Media
(1.57) (1.41) (1.71) (1.54)
0.003 0.002 0.003 0.002
Attention
(1.17) (0.93) (1.18) (0.91)
-0.002 -0.003 -0.002 -0.003
Analyst
(-1.39) | ( -1.52) ( —1.40) (-1.51)
R? 0.204 0.204 0.204 0.204 0.205 0.204 0.205
t White HN N 1% 5% 10%
9

Table 9 Regression results based on classification of whether firm” s major shareholders reduce their holdings in the current year

A ( N=2152)
1 2 3 4 5 6 7
0.002 ** 0.002* 0.002 ** 0.002*
Media
(2.35) (1.76) (2.45) (1.86)
0.008 ** 0.007" 0.008 ** 0.006*
Attention
(2.21) (1.85) (2.15) (1.77)
-0.004" -0.004" -0.004 -0.004"
Analyst
(-1.67) (-1.81) ( -1.60) ( -1.74)
R? 0.197 0.197 0.199 0.196 0.199 0.198 0.200
B ( N =5 346)
1 2 3 4 5 6 7
0.001 0.001 0.001" 0.001
Media
(1.53) (1.12) (1.69) (1.28)
0.005" 0.004 0.005" 0.004
Attention
(1.90) (1.62) (1.90) (1.59)
-0.001 -0.002 -0.001 -0.002
Analyst
( -0.94) (-1.11) ( -0.94) ( -1.07)
R? 0.224 0.225 0.225 0.224 0.224 0.225 0.225
' White NN 1% 5% 10%
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Negative )
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10
Table 10 Effects of negative and non-negative media coverage
on earnings management
1 2 3 4
0.001" | 0.001 |0.001** | 0.001"
Positive
(1.95) | (1.51) | (2.18) | (1.73)
0.001 0.001 0.001 0.001
Negative
(1.04) | (0.79) | (0.93) | (0.68)
0.005 ** 0.005**
Attention
(2.37) (2.33)
-0.002" | -0.002
Analyst
( =1.70) |( -1.64)
R? 0.213 | 0.213 | 0.213 | 0.214
13 White
NN 1% 5% -
10% ; N =7 559.
2007 —2011 A
© 33 “
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Effect of market pressure of media coverage and its transmission mechanisms

YING Qian-wei' GUO Hao+ing® DENG Ke-bin’

1. Business School of Sichuan University Chengdu 610064 China;

2. School of Economics and Management Tsinghua University Beijing 100083 China;

3. School of Economics and Commerce South China University of Technology Guangzhou 510006 China

Abstract: From the perspective of earnings management this paper examines the effect of market pressure of
media coverage and its transmission mechanisms using a sample of listed companies during the period from
2006 to 2011. Tt is found that higher media coverage will lead to higher individual investor attention causing
higher market pressure which enhances accrual-based earnings management. Furthermore the market pressure
of media coverage has a greater impact on non-state-owned enterprises than on state owned ones. From the per—
spectives of M&A and holdings reduction of large shareholders it is also confirmed that the effect of market
pressure of media coverage mainly originates from the firms’ short-term interest motivations.

Key words: media coverage; investor attention; analyst coverage; earnings management; ownership nature



