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Table 1 The related indexes of samples
-0.503 -0.326 -0.708 -0.235 0.224 -0.843 7 580
-0.116 -0.095 -0.217 0.164 0.487 0.104 4 140
1.350 1.230 1.265 0.592 1.008 1.472 9 940
-0.543 0.113 -0.321 -0.428 -1.657 -0.202 3610
-0.305 -0.228 -0.427 -1.830 -0.159 0.156 5 020
-0.418 -0.273 -0.059 -0.619 -1.212 -0.187 2270
1.417 1.493 1.427 0.475 1.243 1.214 42 390
1.723 1.586 1.639 0.834 1.345 1.523 42 550
0.007 0.614 0.619 -0.223 0.862 0.813 28 280
1.896 1.743 1.483 0.928 0.467 1.845 32 350
0.125 0.424 0.350 0.341 1.025 0.941 36 230
1.371 1.460 1.197 0.926 1.017 1.101 37 610
-0.301 0.163 -0.606 -0.072 -0.486 0.307 7 590
-0.266 -0.355 0.034 0.353 0.458 0.598 8 680
-1.087 -0.397 -0.769 -0.951 -0.896 -0.353 9 190
0.143 0.475 0.092 -0.113 0.552 0.399 5 630
0.995 0.934 1.132 -0.466 1.176 1.175 13 790
1.602 1.502 1.725 0.106 1.311 1.593 41 130
1.262 1.504 1.575 0.427 1.085 1.397 48 040
2009 2007 2008
3) @
@®
213 GNI
1996  ~2009 )
. . . ( ) GEM
. 100
> . GEM
. . 6
. . =1. =2, =
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N 2.4
2 N
N 2
2
Table 2 Correlation analysis of variables
1 2 3 4 5 6 7 8
1. 0.081 | 0.273 1.000
2. 41.19 16.32 | -0.019" | 1.000
3. 0.772 | 0.443 | 0.103 |0.233** | 1.000
4. 2305 | 1271 | 0.021%* | 0.193** | 0.102** | 1.000
5. 1.473 | 1.346 | 0.222%* | 0.083** | 0.138" | 0.024** | 1.000
6. 2.146 | 1.612 | -0.001 | 0.123 | 0.095 | 0.035 | -0.173 | 1.000
7. 0.427 | 0.769 | 0.044** | 0.087 | 0.011 0.024 | -0.127 | 0.139** | 1.000
8. 1.951 | 1.037 |0.091** | -0.226 | 0.133** | 0.078° |0.108** | 0.101 | 0.023 | 1.000
D Tp<0.1 *Fp<0.05 7 p<0.01.
. ( beta = -
3 0.081 p<0.01)
U 1
3.1
Statal3.0 4
4
1) ( beta=0.038 p<0.05)
1% ;0 2) 3
; U
( VIF)
VIF 5.0
U 2
5
5
N ( beta=0.045 p<0.01)
3 U
1 2 U
1 3



— 120 — 2017

( beta ==0.076 p<0.01)

U Matlab R2013
U 2
4 U 2~ 5
3
Table 3 The empirical results of the relationship between the women’ s social capital and entrepreneurial activity
M1 M2 M3 M4 M5 M6 M7
0.012" 0.000 6 0.001 0.002 0.002 0.003 0.002
(1.89) (0.73) (1.44) (1.47) (1.47) (1.49) (1.47)
0.035** 0.021** 0.038** 0.028** 0.044 *+* 0.047 *** 0.021**
(2.47) (2.06) (2.55) (2.17) (3.06) (3.15) (2.00)
0.003 *** 0.004 *** 0.017*** 0.003 *** 0.004 *** 0.004 *** 0.004 ***
(3.16) (3.44) (4.58) (3.16) (3.45) (3.49) (3.44)
—0.203%%% | —0.124%F | —0.1227%% | —0.1217% | —0.259**% | —0.118™* | -0.224™"*
(-4.01) (-3.98) (-3.96) (-3.96) (-4.69) (-3.75) (—4.36)
0.377** 0.103 0.382*** 0.382*+* 0.382*+* 0.291 ** 0.078
(2.77) (1.02) (2.77) (2.77) (2.77) (2.15) (0.92)
0.145** 0.127** 0.263*** 0.387 *** 0.157** 0.155** 0.241**
(2.15) (2.03) (2.75) (3.73) (2.16) (2.16) (2.46)
0.332%** 0.262*** 1.141 %% 0.274*** 0.502 *** 0.310***
(4.88) (3.75) (6.55) (3.82) (5.57) (4.65)
2 -0.081*** | —0.171*** 0.009 —0.047*%% | —0.132***
(-3.15) (—4.66) (1.32) (-2.74) (-3.85)
x -0.206 *** -0.209 ***
(-4.43) (-4.45)
X -0.189*** -0.187**
(-2.78) ( -2.06)
x —0.3427%%% | 0.244 %%
(-3.52) (2.78)
2y 0.038** 0.062***
(2.38) (3.42)
7 0.045 *** 0.072***
(2.99) (3.04)
2x -0.076*** | -0.035***
(-3.57) (-3.28)
—1.317%% =2.047F% | =2 257 | 3 10%* —2.28%** —2.43%** -3.05***
(-3.24) (-3.57) (-3.85) (-4.38) (-3.92) (-4.01) (-4.22)
9 500 9 500 9 500 9 500 9 500 9 500 9 500
Pseudo R 0.073 0.098 0.104 0.129 0.134 0.132 0.139
chi2 498.1** 550.7*** 550.7*** 686.81** 713.97** 703.1 %+ 692.57**

D Tp<0.1 ¥p<0.05 *p<0.01 A
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2

Fig.2 Relationship between social capital and entrepreneurial activity

3.2

3

Fig.3 The moderating effect of human resource

4

Fig.4 The moderating effect of economic development level

5

Fig.5 The moderating effect of institutional environment

1)

4
4
Table 4 Robust test of the whole sample
M1 M2 M3 M4 M5 M6
0.175*** 0.283 *** 0.257*** 0.278*** 0.291 *** 0.262***
2 -0.032** | -0.031** | -0.035™* | -0.026** | -0.039**
x -0.187** -0.225**
x -0.106** -0.154"
X 0.228** 0.301**
2x 0.113** 0.142**
2x 0.094** 0.087**
2x -0.056** | -0.042**
13 549 13 549 13 549 13 549 13 549 13 549
Pseudo R? 0.092 0.105 0.112 0.138 0.144 0.161

D p<0.01 7 p<0.05

" p<0.1
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Social capital and female entrepreneurship: A comparative study of transna—
tional ( regional) data based on GEM data

LI Xin-hun YE Wen-ping  ZHU Hang
Sun Yat-sen Business School The Chinese Family Business Research Center Guangzhou 510275 China

Abstract: From the perspective of social capital and role cognition in different institutional cultures this paper
gives an empirical analysis of how female entrepreneurs’ social networks and human capital affect their entre—
preneurial behavior. By using international authoritative databases: Global Entrepreneurship Monitor and
Worldwide Governance Index: For a comparative study the empirical analyses show that female
entrepreneurs’ social capital and entrepreneurial activity form an inverted U-sharped curve relationship and
that female’ s high social capital will inhibit or increase the entrepreneurial activity rate depending on whether
a threshhold is reached or not. Different economic development and human capital negatively moderate the a—
bove curvilinear relationship but the institutional environment strengthens this relationship. This study reveals
the social status and social role expectations tied to women’ s participation in entrepreneurial activities and
presents a theoretical framework of female social economic role into the entrepreneurial activity analysis.

Key words: female entrepreneurship; institution environment; social capital; human capital



€

1. 2012 3

» 022-27403197
E_mail: jmstju@ 263 net
© http: //jmsctjueducn

{ »
2. N
3. GB
; 8
).
4. word
( ) —
) —l1 (1. 1¢(
) — )
; 300
7.
[2 ] ......
9.
10.
N N Email
{ D)

: 300072

)

. http: //jmsc.tjueducn)

). N

— (3-8
...... N N

— — —

12

Email



