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Fig. 1 Theoretical framework
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Table 1 Descriptive statistics and correlations analysis
1 2 3 4
1 - 3.25 0.55
2 30.98 3.31 0.21
3 0.79 0.41 -0.01 0.25
4 4.96 1.18 0.11 0.81*** 0.22
5 2.77 1.12 -0.09 -0.08 -0.13 -0.12
N =53; *** p <0.001.
3.1.2
2 HLM 2 (B=0.75 p <0.05)
(8=0.34 p<0.05)
(B=0.31 p<
0.05)
H1
2 HLM
Table 2 Results of HLM regression analysis
Null Leveld Level 2
1 2 3
-0.01(0.02)
0.01(0.14)
-0.08(0.06)
0.31***(0.05) 0.31***(0.04)
0.34**%(0.04) 0.34**%(0.04)
0.75***(0.04) 0.74**%(0.04)
- -0.11(0.09)
X 4 *
-0.06" (0.03) -0.06" (0.03)
x ~0.02(0.03) ~0.02(0.03)
* 0.26™*(0.08)
o’ 1.22 0.46 0.46
Too 0.04" 0. 127 0. 127
i 0.08 *** 0.06 ***
Model Deviance 1 627.63 1233.72 1235.11
N =530 N =53; ; p<0.05 *** p <0.001.

(B=-0.06 p<0.05).

92

( Slope =

0.37 t =6.76 p <0.05)

( Slope =0.25 t=4.56 p <0.05)

(B=

. H2

-0.02 p>0.05) H3




3
( Slope =0.05 ¢+ =0.53 p>0.05). H4
2
Fig. 2 Moderating effect of external financing
3 3 _
- Fig. 3 Moderating effect of Honesty-Humility
(B=0.26 3.2
p <0.05) . 3.2.1
3 - 3
( Slope = 0. 57 ¢t = 6. 01 (r
p <0.05) - -0.76 p<0.05).
3
Table 3 Descriptive statistics and correlations analysis
1 2 3 4 5 6 7
1 0.69 | 0.47
2 36.11 | 5.96 | 0.08
3 14.49 | 1.35 |0.14" |-0.16"
4 2.86 | 0.85 | 0.03 [-0.13"| 0.04
5 3.42 | 0.77 | -0.01] 0.10 | -0.08 | —0.76***
6 2.49 | 0.79 | 0.02 | -0.01| 0.06 | 0.70*** | -0.76***
7 3.37 | 0.89 0.04 | 0.10 | 0.01 | —0.72%% | 0.82* | -0.76***
8 3.14 | 0.80 0.05 | 0.14 | -0.04 | -0.86™ | 0.777* | =0.73™** [0.757**
© N=246;" p<0.05 *** p <0.001.
3.2.2 )
4 (B
-0.20 p<0.05) 5
4
Table 4 Results of hierarchical multiple regression analyses
1 2 3 4 5
0.06(0.12) 0.11(0.06) 0.10(0.06) 0.10(0.06) 0.10( 0. 06)
-0.02(0.01) | -0.01(0.01) | -0.01(0.01) | —=0.01(0.01) | —0.01(0.01)
0.01(0.04) -0.01(0.02) | -0.01(0.02) | —-0.01(0.02) | —0.01(0.02)
-0.20" (0.07) | -0.217 (0.07) | -0.22" (0.07) | -0.23" (0.07)
0.07(0.06) 0.09( 0. 06) 0.06(0.06) 0.06( 0. 06)
~0.04(0.06) | -0.04(0.06) | —0.05(0.06) | —0.05(0.06)
—0.69™* (0.06) | —0.64™ (0.06) | —=0.65** (0.06) | —0.63** (0.06)
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Table 4 Continues
1 2 3 4 5
x 0.12°
(0.05)
x -0.09"
(0.04)
x -0.13"
(0.04)
R? 0.02 0.78 0.78 0.78 0.78
R? 0.01 0.77 0.77 0.77 0.78
AR 0.02 0.76™** 0.01° 0.01" 0.01"
1N =246; p<0.05 *** p <0.001.
3
(8=0.12 p<0.05).
4
( Slope = -0.30 t=-3.83 p<0.05)
( Slope = 5
~0.12 t=-1.56 p> 0. 05) . H6 Fig. 5 Moderating effect of independent instrumental climate
5
(B=-0.13 p<
0.05) .
6
(Slope = -0.33 1=-4.15 p<
0.05)
s ( Slope= -0.12 t=-1.71 p>
. o , , , 0.05) H8
Fig. 4 Moderating effect of self-interest instrumental climate
4
(B=-0.09 p<
0.05) .
5
( Slope = -0.30 t=-3.66 p<0.05)
6
( Slope =-0.15 ¢t=-2.05 p< Fig.6 Moderating effect of moral identity of existing founding

team members
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Win over followers by virtue: Ethical leadership and founding team member—
ship change
MAI Yisuan' WANG Le~ing'" YE Zhu-xin' LI Yi’

1. School of Management Huazhong University of Science and Technology Wuhan 430074 China;
2. Tianjin Branch Ernst & Young Huaming LLP Tianjin 300051 China

Abstract: Drawing on signaling theory we examine the effect of lead founders’ ethical leadership on founding
team member entry and exit. Study 1 conducts a conjoint experiment to explore the impact of lead founders’
ethical leadership on prospective founding team members’ intentions to join. Study 2 conducts a questionnaire
survey to examine the influence of lead founders” ethical leadership on existing founding team members” inten—
tions to exit. The results indicate that lead founders’ ethical leadership is positively related to prospective foun—
ding team members’ intentions to join and that the external financing and HonestyHumility of prospective
founding team members moderate the positive relationship. Furthermore lead founders’ ethical leadership is
negatively related to existing founding team members’ intentions to exit and ethical climate and moral identity
of existing founding team members moderate the negative relationship. The research provides theoretical sup—
port for the optimization of founding team members in practice.

Key words: lead founders’ ethical leadership; founding team; intentions to join; intentions to exit



