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Table 1 Descriptive statistics of variables
Dona_rev 8 726 0. 005 0.025 0. 000 0.202
Dona_ta 8 726 0.003 0.014 0. 000 0.106
Dona 8 726 0.906 3.457 0. 000 15.761
BMN 8 726 0.154 0.361 0. 000 1.000
Size 8 726 21.352 0.998 19.035 24.326
Lev 8 726 0.388 0.231 0.033 1.298
Roa 8 726 0.074 0. 065 -0.142 0.292
Cash 8 726 0.212 0.173 0. 006 0.771
Growth 8 726 0.236 0.598 -0.637 4.592
Share 8 726 0.339 0.141 0.089 0.716
Dual 8 726 0.325 0.469 0.000 1.000
Polico 8 726 0.411 0.492 0. 000 1.000
Board 8 726 2.124 0.184 1.609 2.565
Pgdp 8 726 10.779 0.494 9.311 11.571
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Table 2 Empirical results of the “zodiac year” belief effect hypothesis among entrepreneurs
(1) (2) (3)
Dona_rev Dona_ta Dona

BMN 0.016**(0.008) 0.009 ** (0. 004) 2.636*%(1.227)

Size 0.071*** (0. 006) 0.038*** (0. 003) 12.077*%% (0. 814)

Lev -0.076**(0.033) -0.034" (0.018) —-8.999" (5.068)

Roa 0.466*** (0. 085) 0.263**(0.047) 68.424 % (12.217)
Cash -0.008(0.034) -0.002(0.018) —0.473(5.452)
Growth ~0.028***(0.007) —0.015***(0.004) —4.398**% (1. 120)
Share —0. 144 (0. 044) ~0.077 *** (0.024) —24.339 %% (6. 688)
Dual -0.005(0.012) —0.004( 0.006) —1.215(1.738)
Polico 0.037***(0.011) 0.021 *** (0. 006) 4.958*** (11.750)
Board 0.003(0.031) 0.003(0.017) 0.795(4.581)
PGDP -0.000(0.018) 0.001(0.010) 0.857( 2. 656)
Constant —1.823™(0.190) —1.012** (0. 105) —318. 849 (130. 690)

Year Yes Yes Yes

Indu Yes Yes Yes

N 8 726 8 726 8 726
Pseudo R 0.327 0.461 0.103

.okkk kk F
~ ~

3.3

1% 5% ~10%
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Table 3 Empirical results of sample selection bias test
(1) (2) (3) (4)
Numdona Dona_rev Dona_ta Dona
BMN 0.019***(0.004) 0.0117*(0.002) 3.119*%(0.577)
IMR -0.136***(0.003) -0.075*(0.002) —22.4117%(0.470)
Othernum 0.4897*(0.192)
Control Yes Yes Yes Yes
Constant —16.832(2.168) —-0.570*** (0.006) -0.323*(0.003) —131.8407*(0.958)
Year/Indu Yes Yes Yes Yes
NO® 4 641 4701 4701 4701
Pseudo R? 0.230 0.393 0.582 0.120
3.4 PSM N N N
13 ”»
2 PSM 4 (1) 4 (3) BMN
BMN 1%
1:1 “ 2
« »”
4 PSM
Table 4 Empirical results of PSM test
(1) (2) (3)
Dona_rev Dona_ta Dona
BMN 0.026 *** (0.004) 0.016*** (0. 002) 3.964 % (0. 668)
Control Yes Yes Yes
Constant —-2.361*(0.006) —1.332%(0.003) —403. 109 *** (0. 893)
Year/Indu Yes Yes Yes
N 2 423 2 423 2 423
Pseudo R* 0.359 0.518 0.109
3.5 BMN10.BMNI11.BMN13 BMN14 . 5
“ A (1) A (3). B (4)
g B (6) BMNIO BMNI4
“ 7 A (4) (6) . B (1) B
(3)  BMN1l  BMNI3 10%
13 » 13 »

©) N
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Table 5 Empirical results of placebo test
A: N
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
0.000 -0.000 0.027
BMN10
(0.008) (0.004) (1.218)
-0.018" -0.010" -2.585"
BMN11
(0.010) (0.005) (1.504)
Control Yes Yes Yes Yes Yes Yes
-1.814%* -0.995*** -314.403 —1.825% -1.013%* -319.090 ***
Constant
(0.195) (0.106) (31.230) (0.192) (0.106) (30.914)
Year/Indu Yes Yes Yes Yes Yes Yes
N 8 369 8 369 8 369 8 639 8 639 8 639
Pseudo R* 0.317 0.444 0.101 0.327 0.460 0.103
B: N
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
-0.017" -0.010" -2.393%
BMN13
(0.009) (0.005) (1.478)
-0.002 -0.001 -0.025
BMN14
(0.010) (0.006) (1.601)
Control Yes Yes Yes Yes Yes Yes
—1.831 % -1.017** —319.934 %% —1.817*** —-1.008 *** —-317.475 7%
Constant
(0.192) (0.106) (30.876) (0.190) (0.105) (30.668)
Year/Indu Yes Yes Yes Yes Yes Yes
N 8 643 8 643 8 643 8 677 8 677 8 677
Pseudo R? 0.328 0.462 0.103 0.327 0.460 0.102
top 0. 106.
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Table 6 Summary of other robustness test results
(1) (2) (3) (4) (5) (6) (7) (8) (9)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
BN 0.014™ 0.009" 2.163" 0.016** | 0.010** 2.668** 0.016" 0.009" 2.963"
‘ (0.009) (0.005) (1.294) (0.008) (0.004) (1.228) (0.018) (0.010) (2.761)
(10) (11) (12) (13) (14) (15) (16) (17)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona Dona_3rev DonaEx
BUN 0.016% 0.010" 2.572" 0.000 0.001% 0.083 ** 0.022** 0.185
7 (0.010) (0.005) (1.471) (0.000) (0.000) (0.027) (0.011) (0.096)
S 0.110 # p 0.103 # 0.122 F
( Lev)
4 (13 » 114
” VA
56
[43 » BMN
/
. A
Lev BMN
4.1 « ” 10%
15 10%
“« 2 . B
BMN
BMN 1%
({3 » 10%
2 9 55 “ ”
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Table 7 Empirical results on the exclusion of “risk aversion” motivation
A: Lev
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
BUN 0.008 *** 0.005 *** 12117 0.028" 0.016" 4,051
) (0.003) (0.002) (0.501) (0.015) (0.008) (2.011)
Control Yes Yes Yes Yes Yes Yes
—-2.166*** —1.250*** — 453,426 —1.640 —-0.877 % —222.796***
Constant
(0.004) (0.002) (0.819) (0.360) (0.190) (46.221)
Year/Indu Yes Yes Yes Yes Yes Yes
N 4 304 4 304 4 304 4422 4422 4422
Pseudo R? 0.500 0.756 0.130 0.257 0.343 0.090
B VA
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
BUN 0.009" 0.004 ** 1.271 0.013*** 0.008 *** 1.8737%
) (0.005) (0.002) (0.900) (0.004) (0.002) (0.506)
Control Yes Yes Yes Yes Yes Yes
—-2.086*** —-0.977 —451.034 7% —2.647 —1.497 % —416. 409 ***
Constant
(0.008) (0.004) (1.450) (0.006) (0.003) (0.837)
Year/Indu Yes Yes Yes Yes Yes Yes
N 1 065 1 065 1 065 6 740 6 740 6 740
Pseudo R? 0.3820 1.744 0.120 0.281 0.387 0.093
13 »
’ A (4)
Ad  BMN A (6) BMN x Fecf
[ ” (13
Feff  BMN B (1) B (3) BMN x Polico
”
Polico BMN (4) B (6) BMN x Mar
55
9 “ »
Mar  BMN
[ ”»
8 A (1) 8 (3) . . «
BMN x Ad 10% ”
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Table 8 Empirical results of competing motivations exclusion
A:
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
BMN -0.659" -0.342" -64.297
x Ad (0.355) (0.195) (57.158)
BMN -0.066 -0.041 -7.053
x Feff (0.078) (0.042) (11.972)
Control Yes Yes Yes Yes Yes Yes
Constant -1.8227%** -1.0127 -318.820 7" -1.8227% -1.010*** -318.808 "
(0.190) (0.105) (30.597) (0.191) (0.105) (30.703)
Year/Indu Yes Yes Yes Yes Yes Yes
N 8 726 8 726 8 726 8 726 8 726 8 726
Pseudo R? 0.328 0.462 0.103 0.328 0.461 0.103
B:
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
BMN 0.001 0.002 1.602
x Polico (0.017) (0.009) (2.576)
BMN 0.006 0.004 -0.401
x Mar (0.016) (0.009) (2.515)
Control Yes Yes Yes Yes Yes Yes
Constant -1.823 7 -1.012% -318.849 " -1.8227% -1.0187* -318.993 "
(0.190) (0.105) (30.692) (0.223) (0.125) (34.677)
Year/Indu Yes Yes Yes Yes Yes Yes
N 8 726 8 726 8 726 8 726 8 726 8 726
Pseudo R? 0.327 0.461 0.103 0.327 0.461 0.103
BMN « Ad « Fcff « Polico  Mar .
4.2 “ 7 BMN 10%
N “ ” N
9 (3) 9 (4 BMN
59
Zuo 7 “ 7
9 (5 BMN 1%
“ 7 N
BE _rev « BE _ta) . 9 (6) 9 (1) “
> ( Etr) ”
( Tetr)
Jones
( DA) 9 (1) 9 (2) “ ? “
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Table 9 Examining results of the self-discipline effect
(1) (2) (3) (4) (5) (6) (7)
BE_rev BE _ta Etr Tetr DA DA =0 DA <0
BIN -0.000" -0.000" -0.002 0.000 -0.011 -0.007 ** -0.005*
(0.000) (0.000) (0.003) (0.001) (0.003) (0.004) (0.003)
Control Yes Yes Yes Yes Yes Yes Yes
0.043 0.0347* 0.088 0.260" -0.121 0.586* -0.203
Constant
(0.032) (0.013) (0.316) (0.151) (0.266) (0.285) (0.217)
Year/Indu Yes Yes Yes Yes Yes Yes Yes
N 8 726 8 726 8 726 8 726 8 482 4 350 4132
Within_R? 0.156 0.247 0.024 0.048 0.041 0.064 0.041
St op 0.132.
é“© »”» 61
5 114 »
16 113 ”»
« » o« )
“ » (43 »
62
1 ( Conf) §
>> 63 . 64
5.1 200
(Conf200). 10
«“ ” MN x Conf ~BMN x Conf 200 10%
60 I )
10
Table 10 Examining results of Confucianism’ s promoting effect
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
0.015" 0.008" 2.660%
BMN x Conf
(0.010) (0.006) (1.634)
0.004" 0.002" 0.589"
BMN x Conf 200
(0.002) (0.001) (0.335)
Control Yes Yes Yes Yes Yes Yes
—1.924*** -1.070 -335.0737%** —-1.830* -1.016*** —320.024 %
Constant
(0.191) (0.106) (30.792) (0.192) (0.106) (30.653)
Year/Indu Yes Yes Yes Yes Yes Yes
N 8 645 8 645 8 645 8 726 8 726 8 726
Pseudo R? 0.335 0.473 0.105 0.330 0.464 0.103
BMN.Conf  Conf200. " .#.# 0.134.0.135.0. 104.
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. 1 ( Taoism)
“ ) )
« ” « 2 200
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Table 11 Examining results of Taoism”’ s promoting effect
(1) (2) (3) (4) (5) (6)
Dona_rev Dona_ta Dona Dona_rev Dona_ta Dona
0.008" 0.005" 1.395"
BMN x Taoism
(0.005) (0.003) (0.738)
0.008" 0.005" 1.133%
BMN x Taoism200
(0.005) (0.003) (0.701)
Control Yes Yes Yes Yes Yes Yes
—1.877 % —1.030*** —-329.928*** —1.814™ —1.009 *** —317. 64277
Constant
(0.190) (0.103) (30.686) (0.197) (0.110) (31.655)
Year/Indu Yes Yes Yes Yes Yes Yes
N 8 589 8 589 8 589 8 717 8 717 8 717
Pseudo R? 0.334 0.475 0.104 0.328 0.462 0.103
BMN- Taoism Taoism_200. * p 0.106.
[ »
“ »” “ »
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“Little tradition” and benevolence: Donation behavior of Chinese private en—
trepreneurs
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Abstract: Traditional culture significantly affects corporate charitable donations but the extant research pre—
dominantly focuses on the role of “big traditions” such as religious beliefs and Confucian culture. Compared
with existing literature this paper explores the “little tradition” of the zodiac year constructing a model of en—
trepreneurs’ charitable donation behavior driven by psychological security motivation. Using the data of Chi-
nese publicly listed firms the paper finds that: 1) Private entrepreneurs significantly increase their charitable
donations during their zodiac year. This result is still robust after a series of tests such as placebo and PSM
indicating that the charitable giving behavior of private entrepreneurs in China is deeply constrained by the
“little tradition” of culture; 2) The effect of Confucianism and Taoism are found to complement the zodiac
year enhancing charitable donations; 3) Private entrepreneurs will not only “be lenient with others” but also
“be strict with themselves” during the zodiac year. This study has theoretical implications for understanding
the “positive energy” embedded in the “little tradition” of Chinese culture as well as the volatility and non-
systematic characteristics of Chinese corporate charitable donations.

Key words: little tradition; zodiac year; charitable donations; psychological security motivation; private en—

trepreneurs



