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Canbnation estmatesof cussaner saatifaction and threshold on mar-
ketng resaarch

ZHAN G N ing
Beijing U niversity of A ero nautics & A stronautics Beijing 100083, China

Abstract:  Oneof the objectivesof customer satisactory researche ismodeling the relationship anong the
function of product attributes the threshold of satifaction and the survey ssmples Both the satidaction
and threshold are smultaneously estimated on the basis of a stochastic discrete choice model developed in
the paper A Bayesian gpproaches enploying the Gibbs sanpling method is built up through a scheme of
M arkov chain A M onte Carlo algorithm isproposed for calculating the param etersof function and thresh-
olds A practical exanple isenployed to illustrate its goplication
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