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Abstract:  In thispaper, a generalmodel about two enterprises to allocate production and advertising
investment is set up. Themodel and itsparticular form s are studied by using gane theory. The exis
tence and monotone of Cournot equilibrium about the model are proven theoretically. Onemethod to
find out the equilibrium slution is given Finally, the results are tested and verified by analyzing a
simple problan.
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