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Sudy on method of evaluating cusomer prditability based on data mining

ZOU Peng, LI Yi-jun, YE Qiang
School of Management , Harbin Inditute of Techrology , Harbin 150001, China

Abstract : This paper discusses the cusomer prdfitability in CRM. It uses the data mining technique in order to
supplement the lack of the operational method in eva uation of cugomer profitability. Then the process of the evalu
ation and the decidon-tree nodd of clasdfication are proposed.
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