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Fig.1 Global marketing strategy: intemal and external drivers, strategic representation and performance
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Table 1 Global marketing strategy: Indices of internal and external drivers
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Table 2 Global marketing strategy: Indices of global marketing strategic representation
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Table 3 Global marketing strategy: Indices of transnational performance
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"Table 6 Contrast strategic representation of global-responsive
strategy and national-responsive strategy
telEf | 2k | ERED Wi oE
BE 25F SREAN WEE
SRR RS 573 5.78 5.14 4.96
[ERIBRREA] 5,56 5.70 5.10 4.56

i FPEEREREE TS T R & AR RECEHEE
B, L H e T AT A AL R BE BB T A4 = 2E I % LA ) R
N 4 FOR  ABFFE K% T 4 X SRR 17 B R B =1
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I IE W B Z . Zou FI Cavusgil K HE GMS
TR E A R I TR 5 B0 (R H) M E
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Table 7 Relation of global representation and firm performance

B ST AR o B ) 531w B2 By

EEER | AR | Fl T R K Fif e | R
sz Bla—Bl | 0.479876 | 7.958472 | 2.82108° 0.190 0.512462 | 7.327873 | 2.707 00" 0.278
Bt Bla—B2 | 0.407389 | 15.20047 | 3.899 93° 0.303 0.465 058 | 5.966 073 | 2.442 56* 0.239
Wolb4 B7a,—B3 | 0.217127 | 9.403662 | 3.066 544- 021 0.370804 | 41.81042 | 6.466 i09 0.688
WEAH 70, —Ba 0.369 634 | 9.515384 | 3.08470° 0.214 0.720060 | 212.6703 14.583 2" 0.918
iasss BTeBl | 0482300 | 7.842775 | 2.80050" 0.187 0.510 108 7.135 961 2.671 32" 0.273
P B7a—B2 | 0.407157 | 14.71335 | 3.83580" 0.296 0.466 143 | 5.924321 | 2.433 99" 0.238
FIE Bla—B3 | 0.221039 | 9.567 866 ;.093 20" 0.215 0.371 sz;o 41.210 45 6.;19 54" 0.684
MM Bra—B4 | 0.37355 | 9.503 620 3.08279° 0.214 0.726 497 | 234.8935 | 15.3262" 0.925

FE: TRIIRMEAY AR UE PROB BH <0.05, ENT[ {5 RE M4 95% ; Bl B WM vE L B2, &R S S5, B3 B HIHTIMBE;
- BAHHAE RN (BB B T BTa, . B B2 H (0 BRE AL 5T B7a, . B 1R 22 B B9 4L 6% .
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Founding of indices for a model of global marketing strategy with empirical sup-
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—Empirical study of sixty global companies operating in Chinese market

WU Xiao-yun, DENG Zhu-qing
Business School, Nankai University, Tianjin 300071, China

Abstract: By inheriting and developing the theoretic model of integrated global marketing strategy advanced by for-
eign scholars, the authors innovatively develop a system of indices for the model’ s evaluation and then empirically
utilize these indices to appraise the marketing strategies taken by some “Fortune Global 500 Companies” operating in
Chinese market from three major angles—namely, internal and external drivers, strategic representation and firm
performance, then draw a conclusion on the underlying pattern and the operating characteristics of those companies.
Correspondingly, the authors put forward some helpful suggestions for Chinese enterprises to develop transnational
marketing strategies and be competitive in global marketplace.

Key words: MNC; global marketing s‘trategy model; intemal and external drivers; stralegic representation; firm

performance
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Risk measurement of Chinese stocks with VaR

SONG Feng-ming , TAN Hui
School of Economics and Management, Tsinghua University, Beijing 100084, China

Abstract: Based on the fundamental concept of Value-at-Risk(VaR)and considering the characteristics of Chinese
stock market, a model to measure price risk and liquidity risk together is set up in this paper. Then, with this mod-
el and sample data of Chinese stock market used, price risk and liquidity risk of some individual stocks are mea-
sured. The results show volatility and liquidity of mest Chinese stocks are similar and unstable. There does not exist
any blue chip stocks in Chinese stock market,

Key words: haircut; Value-at-Risk; price limits; heteroscedasticity
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