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Abstrac:t « Buy itnowm auction s widely apPlied as an pinovatjon mode of fnemet auctiog as 1t break te
linitation of trad itiona] auction However what leve] the buyout Price should be # still an unsolved queston

In s Paper we research on he Stackelbe8 g&me heween sellers and bhidders basing on the ndePendent pri
vate Vapemode’ ] and it s Poved that in the ntermet« huy jtnow aucton there is a threshold valie atwh ch
the expected revenue of hiding€ {or the bidder is the same as at the Peranent huyou t Price Moreover we oh.
tan the optmal puyoutprice basng on he analyss of e Stackelperg 8ane Taking nto account the uncer
tanty ofpidders value distrbut'pp the on]ne strategy and campetijtive analysis are mtroduced nto setting te
« puyout Price . W e gjve an optinal« sngle puyoutPricer strategy and a canpetitive d ynamic Pricing strate
gy and Poove that these Wwo strategjes are a]] mcentjive campatible
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