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OPtina] production decjsion mode| of the manufactur ng, rem anufacturing
systan n the heterog€eneousm arket

XE Jia-ping WANG Shuang
Schoo] of Intematpna] Buspess Adminisnratiop Shanghaij Unjversity of Finance Econan ic,s Shanghai
200433 China

Abstrac:t Asmany consumn ers vajue remanufactured products Jess than new produc‘gs we ptroduce am arket
that consgts of heteroBeneous consumers as wel] as demand function wity Prefrences We derive tye optinal
quantjties and prices and charactergze the optinality conditions {for amonopolijst jn a wo periodmaode] and an
infinjte horizonmade] In add it'pp we use nun erjca] experinents {or the econam jc optin jzatjon mode] of re
manufacturng and explore the nfluences of consumer Preference coefficient on manufacturer s profigs cost
savings mresho]d and product price  Among other resulgs we pProvide same pnstruuctive suggestpns towards
manufacturer s productpn decision and how o affect consuner preferences

Key words ran anufacturing production dec i%iol;l hetrogeneous ma1k§t econan i€ OP tin za tjon



