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Underprice = oy + a,Media_log + o, Underwriter + a;Auditor + a,Size + asLev + |
agROA + a;Lev + azAge + ayMarket + Z Ind + & v
2
Table 2 Summary statistics of variables
Media 86 27.0 23.0 18.5 5.00 85.0
Underprice 86 0.578 0. 466 0. 445 -0.099 1 2.10
Underwriter 86 0.395 0.00 0.492 0.00 1. 00
Auditor 86 0.267 0.00 0. 445 0.00 1. 00
Size 86 20.2 20.2 0. 546 19. 1 21.7
ROA 86 0. 161 0. 144 0.129 0.0315 1.15
Lev 86 0.355 0.334 0. 150 0.062 7 0.782
Age 86 9.79 9.00 3.16 5.00 21.0
Market 86 0.029 2 0.034 5 0.079 2 -0.161 0.113
3
Table 3 Pearson correlation of variables
Underprice Media Underwriter Auditor Size ROA Lev Age
Media 0.542
(0. 000)
Underwriter - 0193 0. 146
(0.072) (0. 180)
Auditor 0.122 0.215 0.048 7
(0.265) (0. 046) (0. 659)
Sive —-0.343 -0.0629 0.193 0. 100
(0.001) (0. 565) (0. 075) (0.359)
ROA —-0.268 -0.178 0.0351 -0.048 1 0.222
(0.013) (0.101) (0.748) (0.660) | (0.040)
Lev 0.036 1 -0.148 -0.123 -0.0924]-0.0263| -0.231
(0.742) (0. 174) (0.261) (0.400) | (0.810) | (0.033)
Age 0.036 7 -0.0209 -0.0369 -0.0016|-0.0527| -0.156 0.249
(0.738) (0. 849) (0.736) (0.989) | (0.630) | (0.151) | (0.021)
Markes 0. 649 0. 421 -0.003 0 0. 206 -0.318 -0.112 | 0.0200 0.081 0
(0. 000) (0. 000) (0.978) (0.057) | (0.003) | (0.305) | (0.885) | (0.458)
p
IPO Underprice ; ;
Media_log IPO
4 . 4.2
Media_log 0.221 1% 1PO
IPO
IPO 4.2.1  FREMAM
1
0.8 “ 7 “
PO Hotspot.
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Table 4 Regression results of media coverage and IPO underpricing

T
Media_log 0.221 %% 4.02
Underwriter - 0.201 2.79
Auditor -0.0186 0.22
Size -0.0539 0.67
ROA -0.382*" 2.33
Lev 0.324 1.34
Age —-0.004 23 0.54
Market 2,55 6.34
Constant 1. 06 0. 66
Ind
86
R 0.54
T Huber-White
; 10% ol 5%
o 1%
4.2.2 WHIFHE
IPO
(1) Media_log
Market 6
Media_log x Market
3
IPO
4.3
4.3.1 RNAMRGEE
IPO ?
IPO

2013 2
5 PO
Table 5 Regression results of hot issue”s influence
T
Media_log 0.151** 2.36
Hotspot - 0.661** 2.02
Media_log x Hotspot 0.205** 2.00
Underwriter -0.201 *** 2.83
Auditor 0. 006 00 0.07
Size -0.069 3 0.94
ROA -0.224 1.12
Lev 0.291 1.16
Age - 0. 000 856 0. 09
Market 2,527 6.20
Constant 1.56 1.04
Ind
86
R’ 0.55
T Huber-White
;7 10% * 5%
ok 1%
6 PO
Table 6 Regression results of market trend’ s influence
T
Media_log 0. 193 *** 3.86
Media_log x Market 1.217** 2.45
Underwriter -0.181** 2.48
Auditor -0.0378 0.45
Size -0.073 4 0. 83
ROA -0.315* 2.00
Lev 0.230 1. 00
Age -0.002 08 0.27
Market -1.07 0.70
Constant 1.49 0. 84
Ind
86
R? 0.56
T Huber-White
! 10% o 5%
Fokx 1%
1

Media_log = B, + B,Develop + B,Size +
BiROA + B,Lev + BsAge + (2)

BsGDP + Y Ind + &
Media_log;
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Develop IPO .2 3
Media_predict x Hotspot Media_
predict x Market
: PO
Size
ROA. Lev. Age Ind 7
; Table 7 Regression results of media coverage determinants
GDP . r
7 (2) Develop 0.020 7 2.21
Develop 0.020 7 Size - 0.188 1.30
5% ROA -0.612 1.02
Lev - 1.908 *** 3.26
Age -0.0105 0.42
Develop € GDP -0.0180 1.28
Constant 7.16™* 2.45
2 Ind
Media_predict PO 86
R 0.25
8 . 1 : T Huber-White
Media_predict ;* 10% o
5% el 1%
8 IPO

Table 8 Regression results of media coverage and IPO underpricing after controlling endogeneity

1 2 3
Media_predict 0. 162*** (2. 92) 0.120" (1.75) 0.132*%(2.58)
Hotspot —-0.724" (1.99)
Media_ predict x Hotspot 0.199" (1.81)
Media_ predict x Market 1. 60 (3. 19)
Underwriter - 0.138*(2.23) — 0. 140** (2. 29) -0.118" (1.92)
Auditor 0. 009 34(0. 13) 0. 041 8( 0. 56) - 0.014 2(0. 20)
Size -0.023 6(0.31) - 0.037 9(0.55) - 0.028 8(0.38)
ROA -0.296" (1.85) - 0.051 3(0.24) - 0.211( 1. 41)
Lev 0.323(1.53) 0.325(1.48) 0.238( 1. 19)
Age ~0.005 11(0. 63) —0.000 907( 0. 10) ~0.004 04( 0. 49)
Market 2.45%%% (7. 62) 2,447 (7. 12) —2.33(1.49)
Constant 0.553(0. 36) 0.949( 0. 69) 0.720( 0. 47)
Ind
86 86 86
R? 0.56 0.59 0. 60
T Huber-White ; T 10%
* 5% ok 1%
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4.3.2 HLeHBBMESH PO 2 4 6 :
Media_log :
1) IPO
PO 9 IPO
. 2) Table 9 Regression result of media content and IPO underpricing
IPO 1 2
0. 180 *** 0.019 7***
Neutral / Net
(2.71) (2.73)
5 Underori - 0.205" - 0. 192%**
naerwriier ( 2 76) ( 2 68)
e -0.002 11 -0.051 4
1PO udttor (0.02) (0.57)
-0.0381 -0.127
Size
(0. 48) (1.29)
—0.483 % —0.497
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N (2.74) (3.13)
3 0.327 0.127
Lev
75.7% (1.23) (0.54)
17.7% 6.6%. B -0.003 72 ~0.009 61
( Neutral) ¢ (0.42) (1.19)
( Net) (1) Markot 2.86 % 2. 5475
o . I Neutral (6.18) (6.21)
0. 180 1% Constant 0.936 3.25
IPO (0.57) (1.65)
2 Ind
Net 0.019 7 86 86
1% R 0.56 0.58
Net
T Huber-White
T 10%
6 IPO B » ”
10 (3) . 1
2 Media_log
IPO 3 6
Media_log
IPO PO
Return = vy, + y,Media_log + PO
v, Underwriter + y,Auditor +
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Table 10 Regression result of media coverage and long-term IPO performance
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Media coverage and IPO underpricing: Evidence from China’ s growth en—
terprise markets

HUANG Jun CHEN Xin-yuan
School of Accountancy Shanghai University of Finance and Economics Shanghai 200433 China

Abstract: The role of media coverage in the capital market has recently become a hot topic. This paper inves—
tigates the impact of media coverage on IPO underpricing by focusing on GEM ( Growth Enterprise Markets) .

It is found that media coverage increases IPO underpricing. This conclusion holds even for neutral news. That
is the media coverage of listed companies is positively associated with their underpricing on the 1PO date.

Further analysis shows that 1) for companies in the spotlight their IPO underpricing is more driven by media
reports; 2) when the security market is soaring media reports generate higher IPO underpricing. Finally the
analysis shows the effect of media coverage on IPO underpricing is temporary. For a long-term period after the
IPO the more media reports about the listed company the more its stock prices drop.

Key words: media; IPO underpricing; top news; market trend

( 45 )
Calculating VaR and ES based on volatility models with time-varying higher—
moments

WANG Peng

School of Finance Southwest University of Finance and Economics Chengdu 610074 China

Abstract: This paper extends prior studies on risk estimation of volatility models with time-varying higher-mo-
ments. With several important stock market indices we adopt a “from simple model to complex model” step
to estimate several volatility models with time—varying higher-moments and then we calculate VaR and ES val-
ues according to Gram-Charlier extension distribution. We also back-test VaR based on unconditional coverage
test and ES based on bootstrap. In spite of nice properties of the models with time-varying higher-moments
the backtesting results generally support models with static higher-moments.

Key words: time-varying higher-moments; value-at-risk; excepted shortfall; gram-charlier expansion distribu—

tion; backtesting



