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Fig. 3 Difference of ratio and desire between active and passive choices
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Fig. 9 Effects of sensation seeking on active choice
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Preference for active or passive choice in financial risk decision: From the

perspective of emotional experience

PAN Yu' * XU Si-hua' > FANG Zhuo' FAN Jing' GAO Li' FANG Han-

ming’ RAO Heng-yi'

1. College of International Business Shanghai International Studies University Shanghai 200083 China;

2. Economics and Management School Beijing University of Posts and Telecommunications Beijing 100876
China;

3. Applied Psychology Guangdong University of Finance & Economics Guangzhou 510320 China;

4. International Business School Beijing Foreign Studies University Beijing 100089  China;
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Abstract: From the perspective of emotional experience this study sequentially investigates people’ s prefer—
ences for financial choice modes the accompanied emotional experiences and the effects of personality traits.
First through a large-scale online survey it is found that people generally prefer active choice rather than
passive choice under various financial risky decision-making conditions. Moreover high-sensation-seeking
males prefer active choice more than high-sensation-seeking females while no gender difference was found be—
tween low-sensation-seeking males and females. Second wusing a Balloon-Analogue Risk Task in behavioral
experiments the study finds that active choices brings greater emotional experiences including greater sense
of control and accomplishment more happiness and less pain. Finally the sensation-seeking scale is com—
bined with the BART experiment to find that high-sensation-seeking males are willing to take more risk than
highsensation-seeking females while low—sensation-seeking males and females show no difference in their risk
preferences.

Key words: active choice; passive choice; financial risk decision; emotional experience; sensation seeking;

Balloon Analogue Risk Task( BART)
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