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Table 2 Descriptive analysis of the sample
[ T T W
20 1 0.59 6 3.55
21 ~30 73 43.20 27 15.98
31 ~40 76 45.00 65 38.46
41  ~50 19 11.24 71 42.01
127 75.15
42 24.85
100 2 1.18 5 2.96
100 ~500 29 17.16 37 21.89
500 ~1 000 40 23.67 37 21.89
1000 ~5 000 81 47.93 36 21.30
5000 ~10 000 10 5.92 15 8.88
10 000 7 4.14 14 8.28
10 5.92
5 22 13.02 14 8.28
6 ~10 51 30.18 1 0.59
11 ~15 62 36.69
16 ~20 27 15.98
20 7 4.14
=169
3
Table 3 The correlation matrix of the key variables
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
0.24 **
0.27** |0.25**
0.28** |0.27** | 0.13
-0.11 | -0.11 | 0.06 |-0.16"
-0.09 | -0.10 | -0.20" | -0.04 | 0.15"
0.22** | 0.06 -0.06 [0.15** | 0.05 -0.07
-0.15" | -0.06 | -0.12 | 0.12 -0.04 | 0.11 0.03
0.03 | 0.01 | 0.10 |0.17**|0.14" | -0.07 | -0.00 | -0.05
-0.03 | -0.05 | 0.08 -0.09 | 0.14" [0.23** | -0.00 | -0.06 | —-0.08
-0.01 | -0.10 | 0.12 -0.08 |0.21** | 0.14" -0.03 | -0.05| -0.07 |0.16**
0.21%* | -0.02 | -0.00 | 0.06 |[-0.16"| -0.02 | -0.04 | -0.06 | 0.01 0.07 -0.02
0.00 |-0.16"| -0.12 | 0.14" 0.01 0.08 -0.10 |0.24** | 0.04 0.08 0.03 -0.08
0.00 | -0.09 | -0.03 | -0.08 |0.15** [0.19** | -0.08 | 0.01 | —0.08 [0.22** |0.30** |0.17** |0.26**
-0.02 | -0.05|0.16™ | -0.03 | 0.06 0.02 -0.04 | -0.12 | 0.01 0.07 0.02 0.03 0.11 [0.20**
0.02 -0.03 | 0.09 0.08 0.14* | 0.15" -0.05 | -0.03 | 0.06 |0.23**| 0.11 0.14" |0.18%% [0.18" |0.20**
0.24 0.19 0.30 0.20 9.10 11.18 2.12 7.17 11.17 | 37.03 0.28 1.56 4.92 1.04 | 3.50
0.63 2.09 2.01 0.40 2.17 11.54 8.85 1.17 5.16 19.33 0.45 0.78 2.23 0.76 6.07
=169 " p<0.1 **p<0.05( ).
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Table 4 The ordinal logistic regression model of transgenerational resource orchestration

1

2

3 4 5 6
0.014 0.048 0.047 0.047" 0.038 0.049
(0.54) (1.51) (1.22) (1.70) (1.04) (1.48)
0.018 0.041** 0.038** 0.047** 0.058** 0.042**
(1.07) (2.17) (1.92) (2.39) (2.67) (2.18)

—0. 647 -0.761*** -0.700*** -0.817*** —0.837** -0.768***
( -2.63) ( -2.86) ( -2.57) ( -3.07) ( -3.08) ( -2.87)
-0.667 -0.127** -0.141** -0.169 ** -0.153** -0.127**
( -1.25) ( -2.10) ( -2.24) ( —2.46) (-2.48) ( -2.08)
0.006 -0.002 -0.003 -0.008 -0.001 -0.002
(0.42) ( -0.14) (-0.17) ( -0.50) ( -0.05) ( -0.12)
0.402 0.534 0.426 0.544 0.757 0.525
(0.68) (0.83) (0.63) (0.84) (1.14) (0.82)
0. 889 *** 1.277%** 1.647*** 1.535%** 1.139*** 1.256***
(2.75) (3.52) (3.90) (3.83) (3.11) (3.41)
-0.008 -0.052 -0.079 -0.037 -0.072 -0.051
( -0.15) ( -0.65) ( -=0.90) ( -0.50) ( -0.84) ( -0.64)
-0.017" -0.024** -0.024** -0.031*** -0.020** -0.024**
(-1.93) ( -2.54) (-2.43) ( -2.90) ( -2.08) ( -2.53)
0.139 0.277° 0.358" 0.354** 0.358** 0.274"
(1.00) (1.90) (2.28) (2.36) (2.37) (1.88)
0.273 0.402 0.129 0.147 0.287 0.417
(0.63) (0.89) (0.27) (0.32) (0.61) (0.91)
1.39%* 1.196" -0.532 1.341° 0.833" 1.200"
(2.27) (1.74) ( -0.48) (1.85) (1.12) (1.73)
-0.127 -0.120 -0.104 0.031 -0.214 -0.220
( -0.95) ( -1.45) ( -0.67) (0.18) (-1.51) ( -1.43)
0.356** 0. 428 *** 0.359** 0.341** 0.357**
(2.39) (2.60) (2.28) (2.25) (2.39)
0. 424 % 0.381** 0.483 *** 0.369 ** 0. 422
(2.66) (2.30) (2.84) (2.31) (2.65)
1.071**
(2.55)
-0.178**
(-2.57)
0.734**
X (2.32)
0.017
(0.31)
169 169 169 169 169 169

Pseudo R? 0.209 0.293 0.333 0.334 0.323 0.294

=169 * p<0.1 **p<0.05 “**p<0.01( ) 8 ; Stata Logistic
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Table 5 The logistic regression model of transgenerational resource heterogeneity
1 2 3 4 5 6
0.011 0.008 -0.004 0.010 0.011 0.008
( -0.60) (0.39) ( -0.16) ( -0.46) (0.54) (0.37)
0.000 0.010 0.005 0.026 ** 0.014** 0.011**
(0.02) (0.61) (0.29) (1.40) (0.84) (0.65)
-0.450*** -0.430™* -0.390" -0.560*** -0.487 " -0.432%*
(-2.17) ( -1.98) (-1.73) (-2.44) ( -2.26) ( -1.99)
-0.070 -0.090 -0.099" -0.117** -0.123** -0.088**
( -1.57) (-1.87) (-1.97) (-2.28) ( -2.37) ( -1.83)
0.001 -0.011 -0.010 -0.009 -0.016 -0.011
( -0.04) ( -0.85) ( -0.75) ( -0.66) ( -1.20) ( -0.84)
0.017 0.082 -0.058 0.277 0.074 0. 061
(0.03) (0.15) ( -0.10) (0.50) (0.14) (0.11)
0.536*** 0.799 *** 1.042 %" 0. 659 *** 0. 946 *** 0.776***
(1.97) (2.76) (3.21) (2.19) (3.12) (2.64)
-0.000 -0.015 -0.035 -0.038 0.020 -0.015
(0.00) ( -0.31) ( -0.61) ( -0.65) ( -0.44) ( -0.32)
-0.009" -0.015** -0.014" -0.011** -0.020** -0.015**
( -1.30) ( -2.05) (-1.84) (-1.53) ( -2.54) ( -2.04)
0.070 0.099 0.145" 0.171" 0.141" 0.097"
(0.62) (0.80) (1.10) (1.32) (1.13) (0.78)
0.079 0.245 0.117 0.222 0.145 0.259
(0.21) (0.60) (0.27) (0.53) (0.36) (0.64)
0.924** 0.832 -0.643 0.453 0.999 0.820
(1.71) (1.41) ( -0.07) (0.71) (1.63) (1.38)
-0.153 -0.173 -0.123 -0.201 -0.069 -0.193
( -1.41) ( -1.54) (-1.01) ( -1.75) ( -0.57) ( -1.59)
0.224" 0.302 *** 0.236" 0.205" 0.222"
(1.84) (2.24) (1.92) (1.66) (1.83)
0.358 0.327** 0.313*** 0.434 % 0.356***
(2.70) (2.37) (2.36) (3.07) (2.70)
1.041**
X
(2.79)
0.778**
(2.58)
-0.133**
X
( -2.45)
0.021
(0.43)
169 169 169 169 169 169
Pseudo R? 0.140 0.215 0.257 0.246 0.242 0.216
) 8 ; Stata Logistic

=169 " p<0.1 *p<0.05 *p <0.01(

Z
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Table 6 The logistic regression model of oversea background and exportation

1 2 3
-0.022 -0.020 -0.012
( -0.60) ( -0.55) ( -0.30)
0.332 0.378 0.543
(0.90) (1.00) (1.35)
-0.142 -0.172 -0.070
( -0.47) ( -0.55) (-0.21)
0.007 0.014 0.025
(0.10) (0.21) (0.34)
-0.009 -0.010 -0.017
( -0.45) ( -0.50) ( -0.80)
0.083 0.088 -0.023
(0.11) (0.11) ( -0.03)
0.460 0.487 0.606
(0.93) (0.98) (1.19)
0.037 -0.043 0.063
(0.73) (0.82) (1.18)
-0.001" -0.000 -0.004
( -0.06) ( -0.03) ( -0.29)
0.020 0.014 0.018"
(0.13) (0.09) (0.12)
-0.440 -0.367 -0.362
(-0.84) ( -0.70) ( -0.68)
1.648" 1.558" 2.001**
(1.81) (1.72) (2.05)
-0.101 -0.143 -0.173
( -0.60) ( -0.81) ( -0.96)
-0.027 -0.127 -0.431
( -0.15) ( -0.59) (-1.51)
A 0.939
(0.85)
8 3.223**
(1.98)
169 169 169
Pseudo R? 0.177 0.184 0.227
=169 " p<0.1 **p<0.05 **p<0.01 (
), 8 Stata
Logistic
A
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Trans-generational resource orchestration and portfolio entrepreneurship in
family businesses

LI Xin-hun ZHANG Peng—=xiang YE Wen-ping
Sun Yat-sen Business School The Chinese Family Business Research Center Guangzhou 510275 China

Abstract: Trans-generational entrepreneurship is the key to the succession and growth of family businesses. It
involves resource orchestration between two generations and innovation in succession processes. Recent resear—
ches have paid much attention to the effects of idiosyncratic resources in family businesses on entrepreneurship
without noticing the resource heterogeneity between incumbents and successors as well as the dynamic changes
of resource structure during the succession processes. Resource orchestration between two generations provides
the resource base and dynamic for portfolio entrepreneurship. The generational involvement brings the hetero—
geneous resource base while resource bundling between two generations provides the dynamics for portfolio en—
trepreneurship. Based on RBV this paper studies the influence of trans-generational resource heterogeneity
and bundling on the behaviors of family business entrepreneurship. By using the data of public family business
successions in China during 1999 — 2012 and regression analysis the following conclusions are obtained.

First when the knowledge base and personal values between two generations are heterogeneous firms tend to
involve in portfolio entrepreneurship. Second resource orchestration between two generations makes family
businesses more inclined to involve in portfolio entrepreneurship. Third market liberalization level has a nega—
tive effect on the relationship between resource heterogeneity and portfolio entrepreneurship. This study con—
tributes to the implication of resource based view and resource management perspective in the family business
field and researches on portfolio entrepreneurship in a transitional economy.

Key words: family business; portfolio entrepreneurship; trans-generational entrepreneurship; resource or—

chestration



