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1) . Neider  Schriesheim *
16 “
0.94. “ T N v
7 AVE 0.56 0.60 0.58
(¥’(100) =332.75 Df =100; RMSEA =0. 07 0.65 0.50
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Table 1 Comparision of measurement models
XZ Df RMSEA TLI CFI
. 12 963.13 528 0.22 0.00 0.00
1510.72 485 0.06 0.92 0.92
b 3 884.09 488 0.11 0.73 0.75
¢ 2 743.96 488 0.09 0.82 0.83
d 2 607.12 488 0.09 0.83 0.84
© 4 595.86 490 0.13 0.67 0.69
f 4 878.96 528 0.16 0.42 0.45
‘n = 532;
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Table 2 Correlation analysis of variables
1 2 3 4 5 6 7 8
1 g 0.52 0.50 1
2 2.08 0.76 0.08 1
3 2.01 0.69 0.02 0.03 1
4 1.46 0.72 | 0.13™ | 0.16™* | 0.31* 1
5 4.86 0.88 0. 04 0.04 -0.07 | 0.02 1
6 4.49 1.05 | 0.10° 0.07 -0.01 | 0.12" | 0.48** 1
7 4.58 0.86 0.05 0.10" 0.08 0.20" 0.33" | 0.44% 1
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Table 3 Empirical results of hypothesis testing
(T,) (T5)
1 2 3 4 5 6 7 8 9 10
0.06 0.07 0.08 0.08 0.05 0.06 0.02 0.02 0.01 0.02
0.04 0.03 0.04 0.04 0.05 0.05 0.04 |0.15* 0.05 0.04
—0.02 | -0.04 | -0.04 | -0.05 | 0.04 0.02 0.05 -0.01 0.04 0.05
0.05 0.02 0.02 0.15 0.07 0.05 0.05 | 0.14™ | 0.18** | 0.14**
0.48** [ 0.29™* | 0.29** 0.32** 0.17 0.23** 0.13"
0.43** | 0.33** 0.31**
0.23** | 0.25** 0.15" 0.08
0.09" 0.15** 0.08
X
0.08
R? 0.01 0.24 0.26 0.27 0.02 0.12 0.2 0.22 0.18 0.26
F 1.317%% [33.32%% [30.06™ |26.93* | 2.14" |14.13** [26.53*** [24.37** | 16.24** | 20.15™*
AR? 0.01 0.23 0.02 0.009 0.02 0.102 0.19 0.1 0.02 0.004
AF 1.32 |159.73" |10.70** | 6.32" 2.14% |61 117% [122.127%% [66.72** | 13.91*F 2.72
‘n =532 7 p < 0.001 *Fp<0.01 " p<0.05.
4
Table 4 Mediated moderation of work passion and power distance
(X) — (M) — (Y)
PMX P\M P\X PYM PMX P\’X + P\M P,VIX
0.29** 0.23** 0.08 0.07** 0.14
0.42** 0.32%** 0.18" 0.14** 0.32**
0.14" 0.09 0.10" 0.07" 0.17"
1n=532; " p<0.01 " p<0.05; Pyy Pyy Py
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Fig. 2 power distance moderate the relation between authentic leadership

and work passion

3
Fig. 3 power distance moderate the relation between authentic leadership

and employee creativity
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Mediated moderating impact of authentic leadership on employee creativity
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Abstract: Leadership effectiveness is viewed as a means of improving employee creativity while less resear—
ches explain the mechanism between authentic leadership and employee creativity. From a Self-determination
theory perspective the paper develops a model explaining how authentic leadership affects employee creativi—
ty. Sampling 532 employees and 89 of their supervisors from two large-sized private enterprise groups the pa—
per tests the mediation and moderation of work passion and power distance in the relationship between authen—
tic leadership and employee creativity by a mediated moderation model. The findings show that: 1) authentic
leadership has significantly positive effects on both work passion and employee creativity; 2) work passion of—
fers a total mediating effect between authentic leadership and employee creativity; 3) the higher the perception
of power distance felt by employees the stronger the positive effect of authentic leadership on work passion
and the more significant the subsequent fostering effect on employee creativity.

Key words: authentic leadership; work passion; employee creativity; power distance



