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Fig. 4 Figure of mediation analysis
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Fig. 5 Interaction effect of windfall money and product type

onpurchase intention
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Fig. 7 Interaction effect of windfall money and product involvement

on purchase intention for new products

RS, J5 22 0 A 8 R 36 W] , AN Z 0 Y 2
MR (F (1, 340) =4.41, p=0.036) , /™ il
WA ERMN AR E(F (1, 340) =0.04, p =
0.847). BB )2, B 57 il AR 2L
BN G R FE(F (1, 340) =3.00, p =
0.084). WN[&l 8 Iz, X TR AL ™ i, B AMI
B (M =1.91, SD =0. 84) Feis A I8N XU 22 2.
ZHRTCALEH (M =2.30, SD=0.90, F (1,
340) =7.15, p =0. 008 ) , T X F & % A BE 7™ it
ROMEEA (M =2. 11, SD =0. 10) F1E ML H A
(M =2.15, SD =0. 11) Bi i 8 AN XS 35 2 2%
25 (F (1, 340) =0.07, p=0.793).

B8 ESMZ WA= fmit N X B AN KU Y 32 B S
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The impact of windfall money on purchase intention for new products; The
mediating role of perceived risk
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Abstract: Based on mental accounting theory, this research explores the effect of windfall money on purchase
intention for new products through six studies. The results show that consumers who receive unexpected wind-
fall money are more willing to purchase new products than those who do not receive unexpected windfall money
(Studies la, 1b, and 2). Moreover, perceived risk is the underlying mechanism ( Studies 3a and 3b). Prod-
uct involvement plays a moderating role: The effect of windfall money on purchase intention disappears for
high-involvement new products but persists for low-involvement new products ( Study 4). This research ex-
pands the research scope of windfall money, enriches the influencing factors of purchase intention for new
products, and provides evidence for companies to present the discount information.

Key words: windfall money; purchase intention for new products; perceived risk; product involvement



