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Fig. 3 SEM research results of the research model
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Table 2 Results of hypothesis tests
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Table 4 The moderation of user expertise

PEARREL
e L pooled —
& UE (N =576) 1% UE (N =471)
10 >LI 1.264 0.200 *** 0.082
SC>LI -0. 057 0.332*** 0.336 """
PE > LI -4.977*"* 0.051 0.368 **~
NE > LI -0.150 -0.063 " -0.056
10 >CI 0. 106 0. 049 0. 040
SC >cCI 0. 624 0.257 *** 0.205 "
PE >CI -1.684 0.197 *** 0.323 "~
NE >CI -0.063 0.049 0.053

E: "p<0.05, "
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Understanding antecedent differences across online users’ like and comment

behaviors: The case of healthcare enterprise WeChat public platform

JIN Xiao-ling' , ZHOU Zhong-yun®* , YIN Meng-jie', YU Xiao-yu'
1. School of Management, Shanghai University, Shanghai 200444, China;
2. School of Economics and Management, Tongji University, Shanghai 200092, China

Abstract; More and more enterprises and organizations have been using social media service platforms ( such
as WeChat public platform) to promote user engagement behaviors (like, comment, etc. ) for publicity and
marketing. However, there is no clear understanding of the influencing factors of users’ engagement behaviors
and their different effects. Taking WeChat public platform as the research object and drawing upon Elaboration
Likelihood Model, the paper investigates the influencing mechanisms of the central route (information quality)
and the peripheral routes ( source credibility and emotional factors) on user engagement behavior intention
(sharing and adoption). In order to test the proposed hypotheses and research model, a large-scale scenario-
based survey was conducted among users of enterprise WeChat public platform. The results show that; 1) in-
formation quality and source credibility both exert a stronger impact on like than on comment; 2) negative
emotion has no impact on comment but has a significantly negative impact on like; 3) the impacts of positive
emotion and source credibility on user engagement behaviors are stronger than those of information quality.

Key words: engagement behavior; like; comment; elaboration likelihood model ; mobile social media; enter-

prise WeChat public platform
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Appendix Table 2 Confirmatory factor analysis of total sample (N =1 047)
cA CR AVE 10 sc PE NE L cl
10 0.775 0. 870 0. 690 0.831
sc 0. 861 0. 906 0. 707 0. 622 0. 841
PE 0. 811 0. 875 0. 637 0. 571 0. 567 0.798
NE 0. 906 0.926 0.761 -0.195 | -0.155 0. 004 0.872
L 1. 000 1. 000 1. 000 0. 507 0. 590 0.517 -0.131 1. 000
cl 1. 000 1. 000 1. 000 0.375 0. 456 0. 484 0. 021 0. 505 1. 000
Bik3 DEATSHIIESEETFS
Appendix Table 3 Confirmatory factor analysis of subsamples
el AR CA CR AVE 10 sc PE NE Ll cl
10 0.724 0. 844 0. 644 0. 802
sC 0.731 0. 832 0. 555 0. 506 0.745
= UE PE 0.734 0. 829 0. 549 0. 488 0. 454 0.741
(N=576) NE 0. 908 0.934 0.779 -0.237 | -0.272 | -0.066 | 0.883
LI 1. 000 1. 000 1. 000 0. 408 0. 474 0.304 -0.205 | 1.000
cl 1. 000 1. 000 1. 000 0.263 0. 357 0.259 -0.045 | 0.318 | 1.000
10 0.787 0. 876 0. 702 0.838
sc 0. 901 0.931 0.771 0. 648 0.878
15 UE PE 0. 825 0. 883 0. 655 0.573 0. 557 0.822
(N=471) NE 0. 900 0. 890 0.676 -0.280 | -0.196 | -0.067 | 0.809
L 1. 000 1. 000 1. 000 0. 527 0. 606 0. 606 -0.170 | 1.000
ci 1. 000 1. 000 1. 000 0. 344 0. 401 0. 457 -0.021 | 0.555 | 1.000
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Appendix Table 4 Factor loading of total sample (N =1 047)
) SC PE NE
01 0.847 0.543 0.487 -0. 166
02 0.825 0.516 0.482 -0.131
103 0.820 0.489 0.455 -0.189
scl 0. 496 0.789 0.448 -0.156
s¢2 0. 500 0.831 0.470 ~0.088
5¢3 0.550 0.871 0.487 -0. 147
Sc4 0.542 0.870 0. 500 -0.132
PEl 0.312 0.339 0.762 0. 106
PE2 0.498 0.479 0.825 0.057
PE3 0.572 0.536 0.750 -0.174
PE4 0. 406 0.429 0.852 0.043
NE1 -0.208 -0.173 0. 009 0.931
NE2 -0.092 -0.036 0.041 0.739
NE3 -0.138 -0. 101 -0.034 0.862
NE4 -0.178 -0. 145 0.015 0.942
MRS SDERATENEFEHRG
Appendix Table 5 Factor loading of sub-samples
. 2 UE (N =576) % UE (N =471)
e 1 sC PE NE 0 SC PE NE
101 0.795 | 0.410 | 0.382 | -0.206 | 0.864 | 0.581 0. 499 -0.226
103 0.789 | 0.403 | 0.395 | -0.122 | 0.831 | 0.542 | 0.484 -0.246
104 0.822 | 0.405 | 0.397 | -0.237 | 0.818 | 0.505 0.456 -0.231
scl 0.356 | 0.694 | 0.310 | -0.225 | 0.546 | 0.823 | 0.473 -0.188
sc2 0.343 | 0.695 | 0.320 | -0.139 | 0.540 | 0.877 | 0.481 ~0.156
5¢3 0.426 | 0.805 | 0.349 | -0.240 | 0.587 | 0.907 | 0.508 -0.170
sc4 0.376 | 0.779 | 0.374 | -0.203 | 0.602 | 0.903 | 0.496 -0.175
AMU 0.210 | 0.184 | 0.676 | 0.092 0.294 | 0.338 0.759 0.036
AWE 0.441 | 0.363 | 0.794 | 0.010 0.505 | 0.483 0.838 -0.005
CON 0.470 | 0.433 | 0.722 | -0.221 | 0.609 | 0.555 0.760 -0.230
EXC 0.283 | 0.301 | 0.767 | -0.012 | 0.404 | 0.401 0.874 -0.003
ANG —0.228 | -0.264 | -0.021 | 0.921 | -0.287 | —-0.208 | -0.071 | 0.944
ANX ~0.186 | -0.176 | -0.079 | 0.804 | -0.057 | 0.014 | 0.092 0.579
FEA -0.183 | -0.215 | -0.115| 0.868 | -0.146 | —=0.069 | -0.014 | 0.794
SAD -0.227 | -0.275 | -0.055 | 0.932 | -0.211 | -0.129 | -0.003 | 0.921




