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Review of anerging technologiesmanaganent

LI Shiming, XIAO Lei, XIAO Yan-gao
School of M anagement, U niversity of Electronic Science & Technology of China, Chengdu 610054, China

Abstract: Since the later stage of 1990s, amerging technology management is becaming a new research field
of intemational academe and the research on it is vigorously outgreading in our country. This paper gives a
summarization of this research field First of all, the thesisproceedswith theory origin and it takes for that e-
merging technology management has close academic theory originswith technical management, and technologi-
cal innovation managament, but is different from their emerging subject domain; then, by discussing the con-
cept of emerging technology and its character such as uncertainty and creative destruction, this paper intro-
duces and outgpread the concept and characteristic of energing technology managenent, Thirdly, the research
field, ocontent, view and fruit about energing technology management are introduced in this pgoer fram sme
agects, auch as anerging technology ewolution and evaluation, emerging market identification and deporta-
tion, amerging technology strategic research, the organizational innovation of emerging technology manage-
ment, financing management of anerging technology, knowledge managament of emerging technology. Final-
ly, soame progectsfor anerging technology managament’ s research field are shown from four agppects conver-
gence innovation of energing technology, uncertainty in energing technology management, emerging technolo-
gy’ sedge campetition and researching goproach for energing technology management

Key words emerging technology; innovation; challenge; management



