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Analysis of the welfare effects of television media phtform merger in two-
sided m arkeets

(HENG Gui-sun, CHEN H ongm in’, SUN Wu'jun3

1L School of Business East Chha NomalUniversity Shanghai200062 Ching

2 AniaiCollege of E conam ics and M anagement Shanghai Jhotong U niversity Shanghai200052 China
3 Busness Schoo] Nanjng University Nanjng 210093 China

Abstract The paper analyzes the meger strategy and econam ic effects ofm ergers of television media p latforn
fims fron the perspective of “ wo-sded matkets”. Further it exp bres the differences between merger n the
wo-sided maikets and one-sded markets The results show the television platforn’ sm erger and concentratbn
can result n more profits to the platforn and not bwer profits to advertisers because it results n a bwer price
per advertising more advertising and more profits to advertisers Relatve to social optmun lere] there is un-
derprovisbn of advertising if there are only a few advertisers

Key words two-sided maikets crossnewoik effects televisbnm edia merger



