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Fig 1 Amodel of he influence anong corporate po litical resource comporate political

strategy and corporate poliical pefomance Based on the transfom ation of d ifferent govemm ent 1oles
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Petersonl sl , coefficients of cowporate poliical resource variab ks
Q7 s 5 1 2 3
1 3235 53| 1. 245 2
2 2 428 01| 1. 004 54| 0 253"
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Table 3 The means standard deviations and Pearson comehtion coefficients of corporate political strategy variab les
1 2 3 4 5 6 7
1 2911 27| L 162 39
2 042151 1217 24| 0 268
3 Q0 765 66| 1007 06| 0.599**| q 587"
4 0 8399 | 0999 90| 0.574**| Q 401"** | 0. 503**
5 220752 0976 54| 0.451""| 0 363" |0 318 0 089
6 L 11643 | 114501 0.069 | Q 459™" |0 403" 0 5467 Q 2597
7 2466 80| 1199 97| 067877 | a 375" | 0. 067 0215 | Q%7 | 0013
8 219701 | 085057 0194 | Q 081 0. 236 0205 | Q071 0.271" | 0. 114
T p<Q 05 p< 00LT p<Q 001
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Table4 Themeans standard deviations and Pearson comehtion coefficients of coporate political perfom an ce varables
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Table 5 The means standard deviations and Pearson correhtion coefficients of corporate canpetitive
strategy and govemm ent con tract variables
1 2 3
1 Q0 41878 L 117 15
2 0 497 16 1 124 43 Q0 2337
3 3 69157 1 363 31 0 413" 0. 154
4 1 667 83 Q 618 58 Q0 194" - 0. 007 Q 156
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Tabk 6 Goodness of fi summ ary form easuramentm od el
%2 n/a 629 342
Df n/a 198
22 Df <5 3178
GIF > 0 90 0 955 1,
AGIF > Q 80 0 21
RM SFA <005 0 053
NFI > Q 90 0 980 1,
F1 > 0 90 0 93 1,
TLI > 0 90 0 R4 1,
CFI > Q 90 0 936 1,
AlC 517 342
7 R 8 p Q 05
S E
, D s H1
H6 HI10 H2H3H4HS5H7 H8 H9
7
Table 7 Summ ary of results of hypotheses testing
S E
HI — 228 0156 . 012
H2 — 101 0 150 . 043
H3 — 188 0 146 . 007
H4 — 161 0156 . 031
HS5 — 118 0 202 . 011
H6 — 045 0033 . 233
H7 — 347 0 868 . 000
HS — 245 0232 . 034
H9 — 372 0 243 . 023
H10 — 127 0 062 . 147
:p 005
8
AMOS4 0
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Table 8 R esults of standard zed effect path coefficients for all variab ks
— Q0 228 — 0. 228
— — Q 049 0. 049
— — Q0 043 0. 043
— — Q0 027 0. 027
— — Q 079 0. 079
— — Q 085 0. 085
— Q0 101 Q115 0. 216
— Q 188 — 0. 188
— Q118 — 0 118
— Q 347 — 0. 347
— Q 372 — 0. 372
— Q0 161 — 0. 161
. - - -
— Q 245 — 0. 245
. - - -
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Influence among corporate political resource strategy and perfomrm ance
Based on the transfonm ation of govermm ent role
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Abstract This paper believes that corporate political resourcg politcal strategy is thought to have a direct
and/ormoderating effect on corporate political perfomance depending on wheher goverrm ent & playng the
role of consumer producer or referee Therefor¢ based on the heoreticalmodel regard ng the nterractons
anong corporate political resource cowporate polital strategy and coporate political perfom ance and ten hy-
poheses tis paper by utilizing relevant data of questbnnaire studies corporate political resources corporate
political strategy and corporate politcal perfomance by means of factor analysis re-tests and exp lains their
types and levels in our country, then analyzes he relationshp anong corporate political resource corporate
political strategy, corporate cam petitive strategy govemment contract and corporate politicalperbmance, and
validates most hypotheses and viw points anong them. At the sane tmg the conclusions of pervbus research-
ers are partly supported

Key words corporate political resource corporate political strategy; corporate political perfomance corpo

rate canpetitive strategy, govemment contract Chinese entemprises



