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Tabk 2 Reliability and convergent validity test of scale
( ) S E AVE Cronbach’ sa
Al Q 779a
A2 0 789" 0 155
A3 0 794" 0148 0. 567 0799
A4 0 776" Q0 148
Bl Q0 704a
B2 0 794 0253
B3 0 767" 0175 0. 603 0708 7
B4 0 709" Q0 184
Gl Q 707a
C2 0 743" 0176
C3 Q0 708" 0174
C4 Q 725* 0 192 0. 548 07323
cs 0 789" 0163
6 Q775" 0 184
C7 0 746" Q 155
D1 Q0 744a
D2 Q 791" 0128 0. 593 078 8
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D4 0 735" Q0124
E1l 0 756a
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E3 Q0 747" 0157 0. 597 0 801 2
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F1 Q 753a
F2 0 829~ 0 242
F3 0 754" 0223
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k5 0 745" 0212
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Gl 0 795a
G2 0 808~ 0 154
G3 0 799" 0 143 0. 612 Q8139
G4 Q 788" 0 144
(A-G) 31 ;
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2007 3 GFI  AGFI Q9 ; RMSEA
2007 6 , 3 , 258 Q 08
, 108 R .7
EM BA 45 , 38 , 0. 704 p<Q 01
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Table 3 D iscrin nate validity test of scale
Q 753
0 108 0. 777
0 101 0. 268" 0. 740
0319" 0. 318" 0. 187 0 838
- 0027 0. 079 0. 380" -0 003 Q773
— 0 469" 0. 010 0. 052 -0 137 Q 055 0. 770
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Table 4 Test ofmoderating effect of environment wihulence

X2 (&) GFI AGFI RM SEA A XE(df)

377 016(638) 0. 849 Q0 820 0. 000
442 067 ( 640) 0. 821 Q 788 0. 000 65. 051( 2)
4
AX= 6505, 2 :

Chi-square=192.423(319df)
P=1.000

GFI=0.833

AGFI=0.801
RMSEA=0.000

** . P<0.01

* :P<0.05

Chi-square=184.441(319df)
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GFI=0.861
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Dual effect of marketing capabilities on innovationr Em pirical test and expl-
nation of christensen paradox

1 . 2
(HEN Kun, YU Juan-yuan
L School of E conam ic and M anagement Science Unwersity of E lectronic Science and Technology of Ching
Chengdu 610054 Ching

2 School of Business A dninistratbn Southwestern Unwersity of Finance and Econamics Chengdu
610074 Chna

Abstract The nflience of marketing capabilities on cowporate innovaton is disputable M aketing schohrs
propose thatmaiketing capab ilities m pose a positive effect on innovatbry however Christensen tests the wle of
matketing capabilities n nnovatbn-based strategy and concludes that corporatbnswould bse the man entum of
mnovation w ith the mprovement ofmaiketing capabilities This article fomu lates a new model to retest the re-
latbnship betw een marketng capabilities and nnovation The enpirical results show that marketng capabilr

ties.could mpose both positve and negative effects on nnovaton and that environment, uibulence moderates
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the inflience direction W hen environment turbulence is low, m arketing capab ilities consstently stinulate cor
poratons’ nnovatbn actvity Therefore corporatbns under low environment tuibulence must mprove their
matketing capabilities and choose incremental nnovation n order to enhance their nnovatbn perfomance

H owever under high environment turbulence maiketing capabilities have dual effects on nmnovation perfom-
ance for corporations W hen the mm ediate effect of nnovaton type is snaller than he sum of mm ediate effect
of nnovation resource and that of marketing tactic capabilities the nflience direction & positive O thew isg

the nfluence direction is negatve Therefore when enviromm ent wrbulence is high comporations should m-
prove theirmarketing tactic capabilities and maiket infence capabilities but gnore custaners’ current de-
mand and avoid maketingmyopia So radical innovation strategy is probab ly the only chance left for small cor
poratbns to fight aganst giant corporatbns

Keywords maiketing capabilities radical nnovation; incremen tal innovations christensen paradox environ-

m ent tutbulence
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