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1)
T Ferris
% ( political skill inventory) *
9 2014 Ferris
5 505
( N
) 319 12 “
63.17%. 145 "
75.9% 68.3% “ ( N
. ) 7o
31. 1% 58. 6% 10. 3% ( Cronbach’ s alpha) 0. 837
0-~3 25.7% 67.781%
4 ~8 74.3%; (x*=129.663; df =48; ' /df =
200 \ 2.701; CFI =0.934; GFI =0.935; NFI -0.900;
( 1 ). TLI =0.909; RMSEA =0.073)
N N 1.
1 (N =319)
Table 1 Characteristics of the sample (N =319)
30 144 45.2 99 31.1
30 ~45 98 30.7 187 58.6
45 77 24.1 33 10.3
34 10.7 0~3 82 25.7
117 36.6 4 ~8 237 74.3
101 31.7 102 32.0
67 21.0 49 15.4
50 104 32.6 85 26.6
50  ~200 100 31.3 31 9.7
200 115 36.1 52 16.3
2 - .o ’ 3 :
Kipnis Yukl 7 0.744  0.803
“ 7 53.092%
(¥’ =67.297; df=34; ¥’ /df=1.979;
( POIS) CFI1=0.967; GFI =0.961; NFI =0.936; TLI =
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Zhang “ 1 -5 Likert 1
L T 7 5
3 3.1.3
“ ( \ AMOS17.0 N
) ", (" T ’)
( NN ( confirmatory factor analy—
) sis CFA)
7 0.745 X~ x°/df<CFI.NFI, TFI. REMSA
70.615% .
4)
( 2 )
N S ( common source bias) >
52 3 4 ; Harman
~8
1 ~7
Likert . 1 22.969%
7
2 (N =319)
Table 2 Results of confirmatory factor analysis ( N =319)
¥ df | ¥rdf Ay CFI NFI TLI RMSEA
(PS; RS; ES; RA) 218.799 113 1.936 — 0.949 | 0.902 0.939 0.054
(PS; RS+ES; RA) 359.836 116 3.102 141.037 0.883 | 0.838 0.863 0.081
(PS +RS; ES; RA) 395.312 116 3.408 176.513 0.866 | 0.822 0.843 0.087
(PS+ES; RS; RA) 430.410 116 3.710 211.611 0.850 | 0.807 0.824 0.092
(PS+RS +ES; RA) 552.561 118 4.683 333.762 0.792 | 0.747 0.760 0.108
(PS+RA; RS +ES) 625. 196 118 5.298 406.397 0.757 | 0.719 0.720 0.116
(PS; RS+ES+RA) 1098. 794 118 9.312 879.995 0.531 | 0.506 0.459 0.162
(PS+RS+ES +RA) 1286. 342 119 10. 810 1067.543 | 0.442 | 0.422 0.362 0.176
:PS ; RS “ 7, ES “ ”; RA
1) 0.01 0.371
Pearson 0.317.
N 3 2)
“ "(r=0.353 ( hierarchical regression
p<0.0]) . “ "(r=0.306 p<0.01) modeling HRM) .
(r=0.218 p<0.01) 4
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3 N (N =319)
Table 3 Means standard deviations and correlation coefficients ( N =319)
1 2 3 4 5 6 7 8 9 10
1. 1
2. -0.346** 1

3 —0.412%| 0.375** 1

4. 0.167** 0.025 | -0.191** 1

5. -0.047 0.067 -0.001 0.024 1

6. -0.065 0.046 0.040 -0.041 0.038 1

7. -0.127" | 0.255* | 0.187** 0.008 0.024 0.148" (0.836)

8. 0.042 0.095* 0.011 0.057 0. 065 0.058 0.353** | (0.744)

9. 0.026 0.102* 0.034 0.079 0.007 0.036 0.306™* | 0.465** | (0.803)

10. 0.043 0.093* 0.105* 0.107* 0.113" -0.025 | 0.218™* | 0.371°* | 0.317** | (0.745)
(M) 1.79 2.63 2.03 1.79 0.74 2.63 57.76 18.10 18.28 10.29
(S.D.) 0.807 0.932 0.829 0.610 0.438 1.432 9.102 2.775 3.095 2.416

Pearson o 0.01 ( ) " 0.05 ( )
P+ 0.1 )
4 (N=319)
Table 4 Results of regression analysis ( N =319)

M1 M2 M3 M4 M5 M6 M7 M8 M9 M10

0.112* | 0.114* 0.082 0.092 0.084 0.087 0.068 0.071 0.086 0.095

0.067 0.024 0.027 0.034 0.113* 0.040 0.109* 0.047 0.011 0.012

0.149" | 0.127" | 0.145" | 0.138" | 0.009 | -0.029 | 0.034 | 0.002 | 0.136" 0.126"

0.111* | 0.105* | 0.096* 0.089 0.043 0.032 0.073 0.064 0.095* 0.088

0.112" | 0.111" | 0.091* | 0.112" | 0.058 | 0.057 | 0.001 | -0.001 | 0.093* | 0.111"
-0.027 | -0.054 | -0.047 | -0.038 | 0.058 0.010 0.037 -0.003 -0.058 -0.054

0.207** 0.356** 0.303** 0.091 0.127"

0.355** 0.325**

0.299 ** 0.264**

R? 0.052 0.091 0.175 0.140 0.024 0.139 0.021 0.104 0.182 0.138
Adjusted R? 0.034 0.070 0.156 0.120 0. 005 0.119 0.002 0.084 0.160 0.122

AR? - 0.036 0.122 0.086 - 0.115 - 0.083 0.130 0.099
F 2.841"° | 4.4277% | 9.419™ | 9.023** 1.272 | 7.1547* 1.587 |5.178** | 8.597** 6.996**

o p<0.01;* p<0.05; * p<0.1; M1.M5.M7
5 Bootstrap (N=319)
Table 5 Results of mediation effects by bootstrap test ( N =319)
Bootstrap
5 000 0.012 8 0.040 4 0.024 5
5 000 0.003 7 0.026 2 0.013 1

@® (M1)
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Table 7 Representative data of political skills and entrepreneurial resource acquisition in the role—relationship
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Being rationality or emotional? Entrepreneurs’ political skills promote re—
source acquisition

XIAO Yu+ia PAN An-cheng
Faculty of Management and Economics Dalian University of Technology Dalian 116024 China

Abstract: With a shortage of resources and perfect institutions it is difficult for new ventures to obtain valua—
ble resources. More and more researches study how entrepreneurs employ their political skills to develop po—
tential resources hidden in the interpersonal network. In China entrepreneurs’ political skills ( EPSs) play a
key role in the process of resource acquisition. By the strategies of rationality or emotionality the entrepre—

neurs with high political skills can not only obtain organizational resources but also can rely on affective inter—



2 S — 65 —

action to invoke organizational capabilities in daily practice. Using the mixed method research this study first
establishes a theoretical model with the quantitative method and then further extends the model with the quali—
tative method in everyday workplace. The findings suggest that EPSs which is the component of social compe—
tence have effects on resource acquisition process through their strategies of rationality or emotionality. In the
role—relationship between the entrepreneurs and resource owners the existing resources are obtained through
the strategy of rationality when the relationship is weak and the strategy of emotionality favors potential re—
sources when the relationship is strong. In the renqing situation the strategy of emotionality facilitates the in—
vocation of personal network and potential resources.

Key words: entrepreneurship; political skills; resource acquisition; relational context
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Appendix table 1 Validity of entrepreneurs’ political skills
1 2 3 4
SAL:
0.759 67.781%
SA2:
0.727 16.775%
SA3:
0.741
II1: N 0.792
112: 0.767 18.087%
113: 0.832
NAL:
0.761
NA2: ( N )
0.683 14.812%
NA3: 0.744
ASl:
0.838
AS2:
0.836 | 18.108%
AS3:
0.726
X° =129.663; df=48; y*/df=2.701; p=0.000; CFI=0.934; GFI=0.935; NFI=0.900; TLI =0.909; RMSEA =0.073
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Appendix table 2 Validity ofstrategies of rationality or emotionality
1 2

RSI: 0. 604
RS2: 0.709
RS3:

0.632 28.375%
RS4: N 0.684
RSS5: 0.760 53.092%
ESI: 0.736
ES2: 0.710
ES3: N 0.725 24.717%
ES 0.655
ESS: 0.804
x> =67.297; df=34; }*/d f=1.979;p=0.001; CFI=0.967; GFI=0.961; NFI=0.936; TLI=0.956; RMSEA =0.055

3
Appendix table 3 Profile of the respondents

SZB

CWB

Xy

cY

PY

SXP

LLH

WDH

GZJ)

LQ

YH

ZC




4
Appendix table 4  Representative data of entrepreneurs’ political skills
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