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Table 1 Summary statistics of variables
CAR 0 0 1897 -0.001 3 0.022 9 -0.006 6 -0.034 4 0.093 6
CAR 0 1 1897 -0.000 2 0.036 2 -0.007 6 -0.0517 0.190 0
CAR 0 2 1897 -0.002 9 0.044 4 -0.0112 -0.076 3 0.2400
CAR -11 1897 -0.000 9 0.041 6 -0.009 4 -0.067 4 0.201 0
CAR -2 2 1897 0.000 5 0.053 3 -0.010 2 -0.084 0 0.268 0
IntrstRIt 1 800 0.169 0 0.3750 0 0 1
IntrstGrb 1 800 0.100 0 0.300 0 0 0 1
GuangDong 1 800 0.1320 0.3390 0 0 1
InstHold 1 800 3.861 0 4.6500 2.270 0 0.000 0 22.160 0
SOE 1 800 0.483 0 0.500 0 0 0 1
Herf10 1 800 0.181 0 0.128 0 0.1510 0.0156 0.5930
Duality 1 800 0.2050 0.404 0 0 0 1
OutDirect 1 800 0.3710 0.0517 0.3330 0.3330 0.571 0
Leverage 1 800 0.472 0 0.2120 0.477 0 0.059 3 0.905 0
Size 1 800 22.180 0 1.266 0 21.980 0 19.490 0 26.030 0
ST 1 800 0.0150 0.1220 0 0 1
MTB 1 800 3.006 0 2.749 0 2.264 0 0.584 0 19.870 0
ROA 1 800 0.036 9 0.048 4 0.0315 -0.133 0 0.194 0
Growth 1 800 0.160 0 0.4120 0.097 3 -0.494 0 2.917 0
Board 1 800 2.173 0 0.194 0 2.197 0 1.609 0 2.708 0
InMV 1 800 79.850 0 117.000 O 41.770 0 11.550 0 789.400 0
Return 1 800 0.001 0 0.001 7 0.000 8 -0.002 6 0.006 6
Volatility 1 800 0.021 6 0.006 6 0.020 9 0.009 1 0.040 6
1897 A 238 13.2%.
1 800 “ 7 1
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” 180 10% ; I 1, 0( 0.5%)
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Table 2 Cumulative abnormal returns at the exposure of news extortion
A
CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -2 2
(N =336) -0.007 7*** ~0.007 4*** —0.008 §*** -0.007 6*** -0.006 5***
( -8.40) (-5.14) ( -4.58) ( -4.15) ( -2.66)
-0.000 8 0.000 5 -0.002 8** -0.000 4 0.001 1
(N =1366)
(-1.26) (0.47) (-2.27) (-0.32) (0.75)
(N=195) 0.006 5*** 0.007 1** 0.006 3" 0.006 5** 0.008 7**
(3.81) (2.54) (1.84) (2.05) (2.01)
B
Diff_CAR 0 0 Diff _CAR 0 1 Diff _CAR 0 2 Diff CAR -1 1 | Diff CAR -2 2
-0.006 9 *** -0.007 8*** -0.006 0** ~0.007 2*** -0.007 6**
- ( -5.03) ( -3.61) ( -2.26) (-2.87) ( -2.39)
0.007 3*** 0.006 6** 0.009 1*** 0.006 9** 0.007 6
- (4.04) (2.29) (2.59) (2.09) (1.80)
~0.014 2*** -0.014 5*** ~0.015 1*** ~0.014 1*** -0.015 2***
B ( -8.02) ( -5.09) (-4.16) (-4.13) ( =3.30)
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Table 3 Cumulative abnormal returns for Guangdong and non-Guangdong firms
A
CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
-0.001 3 -0.001 8 -0.004 6 -0.003 9 -0.001 9
(N =254)
(-0.87) (-0.79) ( -1.60) ( -1.50) ( -0.56)
-0.001 3** 0.000 0 -0.002 7** -0.000 5 0.000 9
(N=1643)
(-2.26) (0.01) (-2.45) (-0.46) (0.69)
0.000 0 -0.001 8 -0.001 9 -0.003 4 -0.002 8
(-0.03) (-0.74) (-0.64) (-1.22) (-0.78)
B « ”
“ ” CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
(¥ =49) -0.006 9™ | -0.006 7" -0.0064 | -0.0099** | -0.003 4
- (-2.37) (-1.76) (-1.206) (-2.24) (-0.55)
-0.007 8™ | —0.007 5*** | -0.009 2™ | -0.007 1™** | -0.007 1
(N =286)
( -8.23) (—4.83) (—4.44) (-3.59) (-2.64)
0.000 9 0.000 8 0.002 8 -0.002 8 0.003 7
(0.34) (0.20) (0.51) ( -0.54) (0.53)
C « ”
“ ” CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
(N=19) -0.002 4 -0.005 8 -0.009 9* -0.009 3" -0.011 6**
h ( -0.73) ( -1.37) ( —1.84) ( =2.01) (=2.11)
0.007 57*** 0.008 57** 0.008 1** 0.008 2** 0.010 9**
(N=176)
(4.04) (2.78) (2.15) (2.37) (2.30)
-0.009 9" -0.014 3 -0.0179 -0.017 5 -0.022 5
(-1.72) (-1.52) (-1.55) (-1.65) (-1.55)
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Table 4 The effect of different mediaHfirm relationships on market reaction

(1) (2) (3) (4) (5)
CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
; 0.043 17 0.092 2 *** 0.120 4 *** 0.056 6 0.114 4**
ntercept
(0.051) (0.008) (0.008) (0.170) (0.040)
iRl —0.006 6*** | -0.007 0*** -0.005 0** —0.007 4 *** -0.006 3 **
ntrstiit
(0.000) (0.000) (0.045) (0.002) (0.042)
st 0.006 9 *** 0.007 3** 0.008 4** 0.007 2" 0.008 2"
nirstGri
(0.001) (0.027) (0.033) (0.054) (0.091)
InstHold -0.000 1 -0.000 4** —0.000 4 ** —0.000 4 ** -0.000 3
nstHo.
(0.192) (0.034) (0.044) (0.032) (0.151)
“op -0.001 2 -0.000 5 -0.001 5 0.002 2 0.002 6
' (0.351) (0.788) (0.514) (0.332) (0.359)
He10 0.006 3 0.007 9 0.0127 0.005 9 0.0129
er]
(0.200) (0.304) (0.185) (0.521) (0.278)
D 0.000 2 -0.000 6 0.000 0 -0.000 9 0.000 2
uality
(0.881) (0.803) (0.996) (0.741) (0.944)
0.006 7 0.006 0 0.015 2 0.020 0 0.024 4
OutDirect
(0.563) (0.712) (0.476) (0.307) (0.365)
-0.001 8 0.000 4 0.007 9 -0.003 7 0.006 9
Leverage
& (0.669) (0.949) (0.335) (0.629) (0.475)
5 -0.0015 -0.003 6** —0.005 3*** -0.002 5 -0.005 4**
Lze
(0.101) (0.015) (0.005) (0.154) (0.017)
o -0.004 3 -0.007 1 -0.007 0 0.003 1 0.007 0
(0.198) (0.172) (0.290) (0.658) (0.424)
B -0.000 1 -0.000 2 -0.000 2 0.000 3 0.000 2
(0.686) (0.632) (0.695) (0.567) (0.721)
Rou —0.033 1** -0.048 6** -0.061 1** -0.057 8** -0.068 9**
(0.021) (0.027) (0.027) (0.029) (0.038)
— -0.000 2 0.001 5 0.001 5 0.002 5 0.003 9
;rowt
(0.895) (0.567) (0.650) (0.417) (0.333)
Sourd -0.000 4 -0.000 4 0.002 3 0.003 3 0.007 1
Oare
(0.917) (0.946) (0.742) (0.582) (0.383)
. 0.000 0 *** 0.000 0 *** 0.000 0 *** 0.000 0 0.000 0
(0.000) (0.002) (0.000) (0.171) (0.175)
% -0.722 5** -0.729 5 -1.148 7 -0.196 8 -0.140 5
eturn
(0.041) (0.203) (0.105) (0.775) (0.875)
Vol -0.080 3 -0.159 9 —0.558 6*** -0.176 1 -0.661 77***
olatility
! (0.411) (0.329) (0.005) (0.374) (0.008)
Industry
1 800 1 800 1 800 1 800 1 800
Adjusted R? 0.039 0.024 0.036 0.021 0.026
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Table 5 The effect of same mediafirm location on market reaction

(1) (2) (3) (4) (5)
CAR 0 0 CAR 0 1 CAR 02 | CAR -1 1 | CAR -2 2
Intercept 0.043 1" 0.092 2 *** 0.120 4 *** 0.056 7 0.114 5**
(0.051) (0.008) (0.008) (0.169) (0. 040)
P— —0.006 6*** | —0.006 9*** -0.005 0** -0.007 3*** -0.006 3 **
(0.000) (0.000) (0.046) (0.003) (0. 044)
o 0.006 9% | 0.0073* | 0.0084* | 0.0071" 0.008 2°
(0.001) (0.027) (0.033) (0.055) (0.092)
0.000 6 -0.0019 -0.001 3 -0.003 2 -0.001 7
GuangDong (0.741) (0.444) (0.688) (0.266) (0.646)
o Z0.000 1 | —0.0004 | -0.0004** | —0.0004* | -0.0003
(0.194) (0.033) (0.043) (0.031) (0. 149)
. -0.001 1 -0.000 6 -0.001 6 0.002 0 0.002 5
SOF (0.369) (0.742) (0.491) (0.376) (0.379)
0.006 3 0.007 9 0.012 8 0.005 9 0.0130
Herf10 (0.200) (0.301) (0.184) (0.515) (0.276)
i 0.000 2 0.000 5 0.000 1 ~0.0007 0.000 3
(0.893) (0.831) (0.980) (0.780) (0.927)
_ 0.006 5 0.006 5 0.015 5 0.020 8 0.024 8
(0.568) (0.691) (0.465) (0.288) (0.355)
e ~0.001 8 0.000 4 0.007 9 ~0.003 7 0.006 9
(0.670) (0.949) (0.335) (0.628) (0.475)
Sine -0.0015 -0.003 6** —0.005 3*** -0.002 5 —-0.005 4**
(0.102) (0.015) (0.005) (0.150) (0.016)
-0.004 3 -0.007 1 -0.006 9 0.003 2 0.007 1
St (0.199) (0.172) (0.290) (0.655) (0.423)
-0.000 1 -0.000 2 -0.000 2 0.000 3 0.000 2
e (0.687) (0. 630) (0.694) (0.568) (0.721)
on 0.0333% | —0.047 8% | —0.060 6" | —0.0565* | —0.068 2**
(0.020) (0.030) (0.028) (0.033) (0. 040)
-0.000 2 0.001 5 0.001 5 0.002 6 0.003 9
Grouth (0.889) (0.558) (0.645) (0.406) (0.330)
Board -0.000 4 -0.000 4 0.002 3 0.003 4 0.007 1
(0.916) (0.949) (0.740) (0.577) (0.382)
w 0.000 0 *** 0.000 0 *** 0.000 0 *** 0.000 0 0.000 0
(0.000) (0.002) (0.000) (0.167) (0.173)
-0.719 0** -0.7418 -1.156 7 -0.217 3 -0.1516
Return (0.042) (0.196) (0.103) (0.752) (0.865)
Volatility -0.080 3 -0.1599 —-0.558 6*** -0.176 2 -0.661 7***
(0.412) (0.329) (0.005) (0.374) (0.008)
Industry
1 800 1 800 1 800 1 800 1 800
Adjusted R 0.039 0.023 0.036 0.021 0.026

1% 5% 10%

( Cluster)
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Table 6 The effect of same location on market reaction in different mediairm relationship groups
(1) (2) (3) (4) (5)
CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
0.043 6** 0.093 0*** 0.121 5*** 0.057 4 0.115 7°**
Intercept
(0.048) (0.008) (0.007) (0.164) (0.038)
—-0.006 7" | —0.007 0*** | —0.0055** | —0.007 27** | -0.007 2**
IntrstRIt
(0.000) (0.001) (0.043) (0.007) (0.031)
0.008 17** 0.008 9** 0.010 47** 0.008 9** 0.010 1*
IntrstGrb
(0.000) (0.013) (0.015) (0.027) (0.057)
0.001 5 -0.000 7 -0.000 2 -0.001 7 -0.001 4
GuangDong
(0.462) (0.816) (0.954) (0.643) (0.772)
0.000 3 0.000 5 0.003 0 -0.000 9 0.006 5
IntrstRlt x GuangDong
(0.936) (0.923) (0.660) (0.887) (0.441)
—0.0129™ | —0.017 1 | —0.021 0*** | —0.018 4** -0.020 4**
IntrstGrb x GuangDong
(0.004) (0.007) (0.004) (0.012) (0.023)
-0.000 1 -0.000 4 ** -0.000 4 ** —-0.000 4** -0.000 4
InstHold
(0.157) (0.026) (0.036) (0.024) (0.135)
SOE -0.001 0 -0.000 5 -0.0015 0.002 1 0.002 5
’ (0.404) (0.782) (0.521) (0.347) (0.364)
0.005 4 0.006 8 0.0113 0.004 7 0.011 6
Herf10
(0.272) (0.379) (0.238) (0.610) (0.331)
0.000 2 -0.000 5 0.000 1 -0.000 7 0.000 3
Duality
(0.889) (0.834) (0.978) (0.784) (0.927)
0.005 9 0.005 7 0.014 7 0.019 8 0.024 3
OutDirect
(0.604) (0.726) (0.487) (0.310) (0.362)
-0.0019 0.000 3 0.007 7 -0.003 9 0.006 6
Leverage
(0.651) (0.965) (0.347) (0.617) (0.492)
S -0.001 5 -0.003 6** | -0.005 3*** -0.002 5 -0.005 5**
= (0.103) (0.015) (0.005) (0.151) (0.016)
7 -0.004 5 -0.007 3 -0.007 2 0.002 9 0.006 7
(0.185) (0.159) (0.271) (0.675) (0.445)
VTR -0.000 1 -0.000 2 -0.000 2 0.000 3 0.000 2
i (0.657) (0.605) (0.665) (0.590) (0.749)
ROA -0.0330* —0.047 4** -0.060 7°** -0.0557** -0.069 2**
(0.020) (0.032) (0.029) (0.036) (0.037)
-0.000 2 0.001 6 0.001 6 0.002 6 0.004 0
Growth
(0.897) (0.553) (0.634) (0.405) (0.319)
—-0.000 6 —-0.000 6 0.002 0 0.003 1 0.006 8
Board
(0.866) (0.909) (0.777) (0.612) (0.404)
MV 0.000 0*** 0.000 0*** 0.000 0*** 0.000 0 0.000 0
(0.000) (0.001) (0.000) (0.142) (0.149)
-0.708 4** -0.727 8 -1.140 4 -0.201 6 -0.137 1
Return
(0.045) (0.204) (0.107) (0.768) (0.877)
-0.076 2 -0.1545 | -0.550 3*** -0.1713 | -0.651 1***
Volatility
(0.436) (0.345) (0.006) (0.387) (0.009)
Industry
1 800 1 800 1 800 1 800 1 800
Adjusted R? 0.040 0.024 0.036 0.022 0.026
RN 1% 5% \10% ( Cluster) P
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Table 7 Market reaction at firms’ news release
A
CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
(N =283) 0.013 9 *** 0.019 4 *** 0.020 8 *** 0.036 7*** 0.049 7***
N (5.72) (5.06) (4.50) (7.67) (7.98)
0.005 4" 0.009 8** 0.011 8" 0.019 6™** 0.028 17***
(N=142)
(1.73) (2.01) (1.91) (2.69) (2.55)
(N =169) —-0.008 6*** -0.010 6™** —-0.011 4** -0.007 4 0.000 3
- ( -3.56) (-2.78) ( -2.45) ( -1.50) (0.05)
B
Diff _CAR 0 0 Diff_CAR 0 1 Diff _CAR 0 2 Diff CAR -1 1 | Diff_CAR -2 2
0.008 5** 0.009 6 0.009 0 0.017 17** 0.021 6"
(2.08) (1.49) (1.14) (2.01) (1.96)
0.014 0*** 0.020 4 *** 0.023 2*** 0.027 0*** 0.027 8**
(3.60) (3.34) (3.05) (3.15) (2.55)
0.022 5*** 0.030 0*** 0.032 27*** 0.044 1*** 0.049 4***
(6.15) (5.20) (4.61) (6.06) (5.28)
ek ek 1% 5% 10% T
7 A (
[ )
; 13 » 5. 2
( 00 01 0
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[ »
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Table 8 Regression results with industry-adjusted cumulative abnormal returns
A « _ ”
(1) (2) (3) (4) (5)
CAR_adj 0 0 CAR_adj 01 CAR _adj 0 2 CAR adj -11 |CAR_adj -2 2
0.042 0" 0.086 8 *** 0.118 07 0.052 6 0.108 6**
Intercept
(0.051) (0.010) (0.007) (0.183) (0.043)
-0.006 4*** -0.006 5*** -0.004 5" -0.006 7*** -0.005 3
IntrstRlt
(0.000) (0.001) (0.064) (0.004) (0.076)
0.006 7*** 0.006 9** 0.007 8** 0.006 8" 0.008 0"
IntrstGrb
(0.001) (0.033) (0.043) (0.062) (0.093)
Controls
Industry
1 800 1 800 1 800 1 800 1 800
Adjusted R 0.023 0.007 0.017 0. 005 0.017
B
CAR_adj 00 CAR_adj 0 1 CAR_adj 0 2 CAR_adj -11 CAR _adj -2 2
0.042 6™ 0.087 6*** 0.119 1 0.053 5 0.110 0**
Intercept
(0.048) (0.009) (0.006) (0.176) (0.040)
-0.006 5*** -0.006 7*** -0.0050" -0.006 7*** -0.006 5**
IntrstRIt
(0.000) (0.001) (0.057) (0.009) (0.045)
0.008 0*** 0.008 6™* 0.009 8** 0.008 6** 0.010 0"
IntrstGrb
(0.000) (0.015) (0.019) (0.029) (0.055)
0.001 4 -0.001 1 -0.000 6 -0.002 2 -0.002 1
GuangDong
(0.483) (0.725) (0.873) (0.526) (0.653)
0.000 3 0.001 0 0.003 5 0.000 1 0.008 3
IntrstRlt x GuangDong
(0.940) (0.848) (0.607) (0.986) (0.319)
-0.013 5*** -0.017 3% -0.021 1% -0.019 3*** -0.021 3**
IntrstGrb x GuangDong
(0.002) (0.006) (0.004) (0.008) (0.016)
Controls
Industry
1 800 1 800 1 800 1 800 1 800
Adjusted R? 0.024 0.007 0.018 0.006 0.017
R 1% 5% 10% ( Cluster) P
8 A [43
’7( “ ( 1)
( ) . B “ ( ) “ ” ( “
” 173 ”) )
”» .
(2) ( )
“« ” ( 13 n)
:(3)
5.3 9
21
2007 ~2014
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Table 9 Test on different classifications of firms with more than one news during the sample period

A ( « T ”)
(1) (2) (3)
CAR 0 0 CAR 0 0 CAR 0 0
Intercept 0.048 6~ 0.048 5** 0.049 8 **
(0.037) (0.037) (0.033)
IntrstRlt ~0.006 4 -0.006 4*** -0.006 6***
(0.000) (0.000) (0.000)
IntrstGrb 0.005 6 0.005 6*** 0.006 5
(0.003) (0.003) (0.002)
GuangDong 0.000 9 0.001 4
(0.607) (0.487)
0.001 2
IntrstRlt x GuangDong 0.7
*%
IntrstGrb x GuangDong - ?00(())241)
Controls
Industry
1763 1763 1763
Adjusted R? 0.035 0.035 0.035
B ( « T ™
CAR 0 0 CAR 0 0 CAR 0 0
Intercept 0.052 4™ 0.052 4** 0.053 1**
(0.029) (0.029) (0.027)
InirstRli ~0.006 6™ -0.006 6 -0.006 8***
(0.000) (0.000) (0.000)
IntrstGrb 0.006 1 0.006 1*** 0.007 0***
(0.002) (0.002) (0.001)
GuangDong 0.000 9 0.001 4
(0.588) (0.483)
0.001 5
IntrstRIlt x GuangDong (0,721
*%
IntrstGrb x GuangDong - ?00(1)(1)7?;
Controls
Industry
1 733 1733 1733
Adjusted R’ 0.035 0.034 0.035
C
CAR 0 0 CAR 0 0 CAR 0 0
Intercept 0.049 57 0.0497" 0.050 1"
(0.062) (0.061) (0.058)
InirstRIt ~0.006 7" -0.006 7*** -0.007 0™
(0.000) (0.000) (0.000)
IntrstGrb 0.005 4** 0.005 5** 0.006 6**
(0.031) (0.030) (0.014)
ol 0.001 1 0.001 3
GuangDong (0.567) (0521
IntrstRlt x GuangDong (OO 02529-;’
Kk
InirstGrb x GuangDong - ?00 (1)4;53)
Controls
Industry
1 546 1 546 1 546
Adjusted R? 0.022 0.022 0.022
N 1% 5% 10% ( Clusten
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Table 10 Test on the long-term reversal of market reaction
(1) (2) (3) (4) (5)
CAR_1month CAR_3months CAR_6months CAR_9months CAR_12months
-0.037 6 —2.288 37 ~1.086 6*** -0.064 3 -0.0409
Intercept
(0.706) (0.000) (0.001) (0.882) (0.916)
0.001 4 0.006 2 0.003 8 0.000 7 —-0.006 3
IntrstRIt
(0.831) (0.670) (0.849) (0.980) (0.821)
0.002 7 0.009 1 0.015 4 0.027 4 -0.0112
IntrstGrb
(0.732) (0.618) (0.522) (0.407) (0.727)
Controls
Industry
1189 1189 1189 1189 1189
Adjusted R 0.098 0.495 0.232 0.197 0.155
N 1% 5% ~10% ( Cluster) P
(1) ;
(2)
(3)
 (4)
21
(1) .(2)
21
“«
(1) (2)
2] 12 113
(1)
»” ( 2) “« »”
(1)
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Table 11 Test on media’ s self-interested behavior
A (1)~ (2
N CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -2 2
(0 287 0.014 7*** 0.020 8 *** 0.023 7*** 0.043 7%** 0.059 2***
(6.25) (6.01) (5.35) (9.81) (9.73)
(2) 163 0.008 1*** 0.013 27 0.012 8** 0.012 8** 0.008 6"
(3.77) (3.67) (3.04) (3.64) (1.74)
(1) ~(2) 0.006 6 0.007 5 0.010 8 0.030 9*** 0.050 6**
(1.87) (1.41) (1.62) (4.76) (5.69)
B (3) ~ (4
N CAR 0 0 CAR 0 1 CAR 0 2 CAR -11 CAR -22
(3) 158 -0.000 5 -0.001 2 -0.004 5" -0.005 8" —0.011 4%
( -0.24) ( -0.44) (-1.73) (-1.91) (-3.14)
(4) 62 —0.009 5*** —0.012 3% ~0.008 0** —0.012 9*** -0.002 2
( -6.32) ( -4.90) ( -2.35) ( -4.00) ( -0.50)
(3) ~(4) 0.009 0 *** 0.011 0*** 0.003 5 0.007 1 -0.009 3
(3.59) (2.85) (0.73) (1.49) ( -1.46)
ek kX 1% 5% 10% t P
11 A (1)
(2) 13 »
oo. -11. -22 “ 7
.B -2 2 (4) “
“ ”
(3) ) ()
00 . 01
»
“ »
43 ”»
“© ”»
2014 9
21
[43 » “
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Collusion and extortion: Media behavior under economics perspective:
An event study based on news extortion case

JIN Yu-chao JIN Qing<du YAN Qingei
School of Accountancy Shanghai University of Finance and Economics Shanghai 200433 China

Abstract: Using the exposure of “21st Century News Group” news extortion case as a quasi-natural experi—
ment this paper examines whether financial media as an economic subject itself would conspire with su-
pervise or even threaten companies. Based on news reports published before the exposure companies are
classified into three groups: the media-interest—elated group themedia-interest-grabbed group and the con-
trol group. The empirical results demonstrate that when the self-interest behavior of the media was exposed
the market would downgrade the valuation of interest-related firms and upgrade the valuation of interest—
grabbed firms as indicated by the significantly negative market reaction to the former group and significantly
positive reaction to the latter. There is a less positive or even negative market reaction to local firms within the
interest-grabbed group. It shows that geographically nearer firms are more likely to compromise or “cooperate ”
with the local media when being threatened.

Key words: media; collusion; interest grabbing; news blackmail



